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Atomy, Going Beyond Customer Satisfaction DZHoEES Lo e
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South America, Oceania, India and Europe. Atomy has now become a
global network marketing company with more than 15 million members
all around the world.
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a wide variety of quality products offered at reasonable prices, Atomy’s otaLIc) ) )

global sales reached 1.84 billion USD in 2022.
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At Atomy's consumer-centered network marketing has begun to spread globally. Atomy Japan has recently
0' I |y apan announced that it has been recognized for its "voluntary declaration of consumer-oriented management" by
Japan's Consumer Affairs Agency. This designation was officially publicized on the Consumer Affairs Agency

Recog n Ized for DECIa ratlon Of website on February 22, and Atomy Japan plans to update their progress annually. Japan's consumer-oriented

management aims to create value together with consumers and promote social value, which is in line with

Consu mer‘orie nted Ma nag ement Korea's consumer-centered management (CCM).
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dustry. In 2019, Atomy was the first network market-
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history of consumer-centered management in Japan
as well. Furthermore, this provides an opportunity
for Atomy’s consumer-centered network marketing to

o7} offejule] 2ulA1%4) vES)AnAPo] gt}
ARg Yol 2uz HAWH: A7} B,

ﬁé
Did

It
O T

=P,
HX

=

G

| = - =
Atomy Japan employees = HOI F|RIS Consumer-oriented management logo  AH[XIX[EZY 210

06 - 07

FEBRUARY | 2023 | Vol.05



GLOBAL @ Editor _ Young-Min Lee

expand beyond Korea and Japan.

The Consumer Affairs Agency in Japan has been pro-
moting consumer-oriented management in business
since April 2016. The agency posts an introduction
of companies that have declared and implemented
follow-up activities on their website and awards com-
mendations for best practices to these organizations.
Specifically, key activities comprise listening to the
voice of consumers, sustainable management, and
strengthening the integrity of management and gov-
ernance. In January 2022, there were just 273 com-
panies that had announced voluntary declaration of
consumer-oriented management on the Consumer
Affairs Agency website.

3 Core Strategies: Customers First, Zero Customer
Claims, Better Customer Service

Atomy Japan has established three core strategies and
four policy goals to implement consumer-oriented
management. The three strategies are customers first,
zero customer claims, and better customer service. The
four major policies for implementation include smooth
communication, clear response to customers, prompt
response to customers, and objective response.

Smooth communication means continuously ex-
plaining and responding to customer complaints and
feedback in a clear and concise way until customers
are satisfied. Clear response is making sure custom-
ers know exactly what information is needed and
how to go about making a complaint or suggestion.
Prompt response refers to identifying complaints and
suggestions immediately and working with relevant
departments to resolve issues quickly. Lastly, objec-
tive response is maintaining objectivity by making
decisions through meetings with department manag-
ers and trying to avoid subjective opinion.

Through these strategies and policies, Atomy Japan
intends to conduct sustainable business activities
that contribute to building consumer satisfaction and
trust while creating a sustainable and desirable soci-
ety. A representative from the Japan branch stated, “All
executives and employees share information about
customer inquiries in a effort to respond promptly to
any complaints.” He also said, “In particular, we are
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taking customer opinions seriously and cooperating
more smoothly with the call center to provide consis-
tent responses in the future”

Japan’s Consumer Affairs Agency allows companies
that have been recognized for their voluntary decla-
ration of consumer-oriented management to display
a certification mark. Corporations in Japan will be
able to use this “consumer-oriented management”
mark on their website, for presentations at seminars,
and on business cards. This will become a premium
in marketing and is expected to enhance the growth
and development of Atomy Japan.

“We will continue to convey the practice of consum-
er-oriented management activities and establish
ourselves as a consumer-oriented management com-
pany to consumers,” said Han-Bit Park, head of Atomy
Japan. “Atomy always listens to its customers and puts
them first with customer success as the goal.” @
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Atomy—Beginning an Incredible Journey
of Nurturing Children

Sponsoring 10,000 Compassion Children So That No Child Goes to Sleep Hungry
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COVID-19, the Worst Crisis for Children

The COVID-19 pandemic, which started in 2020, has
become the biggest global crisis for children. Accord-
ing to the United Nations, the number of children
living in extreme poverty has increased by more
than 10 million due to COVID-19. UNICEF has de-
clared that over 100 million children have plunged
into poverty over the last two years, warning that if
we do not act now, the world will face a lost decade
for children, and goals for sustainable development
will remain out of reach. UNICEF’s international
measure for extreme poverty is set at $1.90 a day or
less per person in terms of economics alone. Child
poverty is generally defined as children living in

On February 18, the love of Atomy once again
spread over the world as Atomy donated to
support 10,000 children suffering from poverty.
The sponsorship event took place at the Atomy
Orot Vision Hall in the Bomul Agricultural Industrial
Complex in Gongju City, South Chungcheong
Province. The signing ceremony was attended by
Chairman Han-Gill Park of Atomy, CEO Jung-in Suh
of Compassion Korea, and Selamawit Mehari, who
himself had been sponsored as a child and has
since graduated college and become an adult. At
the meeting, Chairman Park stated, "There are still
nearly 400 million children in this world who need
continuous support. I hope many more people will
support them together so that no child goes to
sleep clutching their empty stomachs."
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low-income families below this poverty line. Bl ] ZAAA ] FAQ AR ot Wit &

Poverty is not just an economic problem. It affects 3] o}z 9] B, Y%, Al 9 Ho BEE olEo] AlXA,
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Annual Donation of $5 Million for 10,000 Children
Atomy’s steady sponsorship of 10,000 children is
a long-term agreement that amounts to almost $5
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$40 per day which is the minimum amount neces- - coe e e ' for children suffering from poverty or disasters has BT 3 71 AL gkl » oF9 o] oslo] AlZF
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Atomy Singapore—
Expanding to Encompass Middle and
Upper Class

Average Annual Growth Rate of 43% Over Last 6 Years— Keywords:
Localization and Online
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With a population of nearly 6 million, Singapore has the highest GDP
per capita in Asia of about $60,000. Although purchasing power is
overflowing, network marketing is somewhat at a disadvantage due to
the country's relatively small population. Singapore's branch director,
Hyun-Joo Lee, is not concerned about this, saying, "Above all, you can
see the growth of Atomy Singapore. Atomy is writing a new history
in Singapore as well." In 2021, Atomy Singapore recorded sales of
over $36 million and ranked 6th among Atomy's overseas branches.
After launching in 2015, it has shown a phenomenal growth rate of
about 43% per year, from $6.4 million in 2016 to $36.3 million last
year. Membership numbers in Singapore has also increased nearly a
hundredfold from 1,500 members at the time of opening to 145,000 by
the end of 2021.
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The Secret Is Thorough Market Analysis

Atomy Singapore’s explosive growth can be at-
tributed to its optimal strategy based on thorough
market analysis. The Singapore market consists of
75% Chinese, 13% Malay, and 9% Indian. There-
fore, Atomy Singapore is targeting Chinese and Ma-
lay middle class consumers pursuing substantial
value consumption given that Atomy’s Absolute
Quality Absolute Value products is highly appeal-
ing to this population. It is also focused on increas-
ing the brand power of Atomy with cost-effective
lifestyle products. In addition, CSR activities such
as annual donations for the Santa Run for Wishes
organized by the Make-A-Wish Foundation also
contributes to the rise of Atomy’s brand image. As a
result, the number of products has increased from
50 at the time of opening to 140 products currently.
There are also 14 centers around the country that
are actively promoting sales. Atomy Singapore
has been able to satisfy the needs of consumers by
aligning the characteristics of the Singapore market
to Atomy’s strengths. On top of that, it has reached out
to Singaporeans through corporate activities that help
neighbors in need and save the environment. This is
why Atomy Singapore was able to achieve an annual
growth rate of 43% for six years from the start of op-
erations to last year.

Singapore’s branch director, Hyun-Joo Lee, had set an
ambitious goal at the time of opening: making Atomy
products available to all homes in Singapore. If the
growth trend continues, sales
could exceed $80 million by 2025,
and membership size could reach
300,000. It is optimistic, but not
unrealistic. Lee stated, “We will
establish ourselves as a Singapore
home brand based on popularity
by consumers and trust in our
products.” He also emphasized,
“We will become the best network
marketing company in Singapore
within the next five years with
strategies that fit our market.”
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Increase in Seminar Participants After COVID-19
Singapore’s growth has not stopped despite the
pandemic. When the pandemic began in 2020,
sales increased by more than 40% compared to
2019, and 7.7% from 2020 to 2021. The fact that the
number of participants is increasing, even after
Atomy’s Success System such as One-Day semi-
nars and Success Academy has moved online, is
especially reassuring. In 2019, an average of 293
members attended One-Day seminars in-person,
but participation increased by 44% to 421 after the
One-Day seminar went online in 2020, and num-
bers jumped to 1,131 by 2021. Likewise, Success
Academy had an average of 679 participants when
held in-person in 2019, but the number grew to
over 3,000 in 2021 when hosted online.

Particularly noteworthy is the newly launched
global Zoom meeting after the start of the pan-
demic. Before COVID, Atomy Singapore would
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invite global leaders from Atomy to give lectures I+ 67978 0] F7F oy 2021 22191 F3Y Alojl= S| Atomy Singapore sells the fol-
in-person. But starting in 2020, members could P 27} 319 4271 3,000%8S ATk lowing GSGS products from
listen remotely to the success stories of global lead- E3] B30} o HEO Figu] o5 zo] ZAe Za Taiwan: Sandwich Laver, Ethe-
ers through global Zoom meetings. There were 29 B Z v)elolt}, e} o) 4, AZFEE el Zed o real Oil Patch, Dried Fruit, PTFE
such meetings by the end of last year and a total of Membrane Mask, Wet Wipes,
8,192 membirs 13;1 attendance, a\?eraging over 280 Hl EHE A7 Zoie oS AR, L1 and Sanitary Pads as Wellf as
participants per session, which went beyond ex- 202087 E = At o2 =23 2lyo] 3 AREE 5 Premium Eye Lutein and Cal-
pectations. At the same time, members’ response to & e 2R F Y-S AR A ds)] d@7kA] 293 cium from Atomy Japan and
“Power Talk,” which started last year, has also been AAglon & 24 3o 81927 o 7 3o Ht 2807 the premium Kampot Black
encouraging. In this non-face-to-face era, commu- o]Ato] 27lshy 71tf ojAte] 582 o]Eol it o]9} & Pepper from Atomy Cambodia.
nication through the screen by speaking and us- A A EE AZE T} & = (Power Talk) ol tist 319 Manuka honey from Australia,
ing body language such as facial expressions and o) ulew Aol HlgIH Ald), S Bl 2ES which was launched at a limited ;
gestures is important. Thus far, apprO).(imately 800 ahale MmN} ol g} HAS BE A9 S0 vl 2 Chri.stlmas sales event, is also za|;ﬁg(gﬁpﬂgﬁ;?;%Z:agjé fg;egltglg ;;(i_:q C?_L?;Jm;ﬂm(;a;\'::r Sleillll(S;
people have attended Power Talk, which serves to o receiving a good response from
improve business members’ competency through A= S8t Aw7HA] 8000 e et AHEAE members in Singapore.honey
presentation and communication skills training ZeRlEfo] 3t Aol 22 3SS T AR o from Australia, which was launched at a limited Stal Siek. mEok ol el Zejnel e el e 2t
while also playing a role in seeking out talented o Fol F8 JixolH, 5ol e 3l WaEdhe o Christmas sales event, is also receiving a good re- Hrjop Helo] Zajule] $51 7 T3, AW A=
members. kA sk Qe sponse from members in Singapore. AupA SHYT R HAASE 3 A npRgt B T
Even though the paradigm of direct sales has o|Z% Aol sfz|tielo] H|HOZ vl QS Branch director Hyun-Joo Lee emphasized, “We AN7FE2 3| YEQ £ WSS o1 Qi)
shifted to non-face-to-face, Atomy Singapore has A7l Hele duAoa ofelulo] AW stfs) L7t will continue to focus on increasing the power of ol&Z= A7IEE Wolge “oro gt spAu] ©43t )
successfully eXpa‘nded i.ts base. This is because all U o] WolA o]t BE AelSo] SAlsle] ofelu] AT the Atomy brand With co.st-effect.ive lifestyle prod- O|ZAEIY A|ZE O F offgln] BT 7o) AHso] 2HS
of the employees including the director worked to- A|AE] Stolsto] St A28 719917 miolch ucts and expand into a distribution company that = APolen “BAE o]} AHAES oloaL 0%
gether to move the Atomy Success System online. = o ’ encompasses consumers in the middle to upper Jojo AR L A28 ©
o classes” ® HTm el Fom e
GSGS, One of the Pillars of Growth G565, g =Es .
Atomy’s Global Sourcing Global Sales (GSGS) strat- ofEtu)of 221 el GSGS(Global Sourcing Global
egy is also contributing to the growth of Atomy Sales) = 7122 Q1o el Phats H55] 5kt 9l
Singapore. As of 2021, sales of GSGS products ac- o}, 2021 7]<E 71 E HQ19] GSGS AlFe] miEde-
counted for 11% of its total sales. In the city-state of Z &9 11%E A3 QItf A 7RI A7 Z 2=
Singapore, primary and secondary industries such EAF EZ22A10] E0] 12} AFo|u A2 - A48 -
as agriculture, fishing, mining, and manufactur- o] S9] 25} A+ L mju|gk ot} thAl Z Rl o]} GSGS of Atomy Singapore A7IEE Holo| GSGS 318
mg.are I.‘lOt as sllgmflcant as recently developing 28 o] 33} AFelo] wrekaICh wlela] AulAle] 90% SSGS Products Branch CSCS = 1ol
tertiary industries such as trade and finance. And S-S 2:Jo] ol=a}aL 97| wHo] AZFEE Helg] Ethereal Oil Patch [EXITEY
since more than 90% of the country’s consumer °e= T o A AR e e Sesame Oil Roasted Season Seaweed 2|20z 12 7]
goods are imported, Global Sourcing Global Sales GSGS+= ollEjm] 9] th sl 2% ¢19] GSGS 14 izt Sandwich Laver MESIX| 2
for the Singapore branch focuses mainly on the Fgolth. PTFE Membrane Mask Q0] gix| OpAT
sales of GSGS products of other Atomy branches. A7rEE WAl BARE 7R Q19 GSGSe A Al Sesame Oil Grilled Laver Taiwan 7|5 ey Chat
A representative from Atomy Singapore explains, Aol AtE2 A7t A&ES AHste] SJAEA Hf C\?;;Zf;gf:;:y\z;?;ry bads gjggjiﬁé;lg Bl
“GSGS here is about selecting Absolute Quality AE|A] 4] AFS Aas] Tea 9ok e “wst ohE Dried Fruit 755 2te] =
Absolute Price products from all over the world 9] Bole] GSGS A= HAE nlzle] dshe 831 9] Tote Bag ==
and providing our members with a ‘masstige’ o e Calcium Japan 2k e
consumption experience. We are also serving as a S5 Arlme Wolo oluk Hele] M=ol A 718 Hl2a) Premium Eye Lutein 30 . EEID;I%*_. Ofo| |21 30
test market for GSGS products from other overseas ol e e Ml H e e S Kampot Black Pepper Cambodia e g=riot
branches.” o] QU] AxFY npA FE] 2 A E o Manuka Honey Australia Op7t & 2%
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The Key to Atomy Singapore's Growth Is
Communication
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Hyun-Joo Lee

Branch Director of Atomy Singapore
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"We are becoming a company that helps members achieve their
values and ideal lifestyles. I hope we grow into a company where
people collaborate, care for each other, and work together happily
to make this world a better place." This is the Atomy that Hyun-Joo
Lee dreams of and that is currently underway.

Atomy's aggressive competitive pricing based on its product
power has also received great response in Singapore. In 2018, Star
Master Tan Cheng Hock and Royal Master Sun-Ja Kim became the
first members of Singapore's Leaders Club. Lee recounts, "In the
early days, we used to introduce Atomy products to neighbors
through home parties. I knew very well how much effort they put
into their business, so I was thrilled when they first made it into
the Leaders Club in 2018. I still remember the excitement during
the award ceremony at Success Academy."

After opening, the pandemic struck while growth was in full
swing. A two-month lockdown starting in April 2020 was a difficult
time as the face-to-face Success System was suspended and oper-
ations were limited amid an increase in orders for products such
as Vitamin C. But a crisis can turn into an opportunity depending
on the response. Branch executives and employees worked hard
to convert the Success System into an online format, and logistics
was also improved after a thorough inspection. The pandemic
gave Atomy Singapore the opportunity to improve its crisis re-
sponse capabilities and strengthen the solidarity of its employees
and members. Consequently, consumer interest in the Atomy
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business has grown. According to survey results from the Singa-
pore branch, the number of members who converted to business
operators increased by about 50%, boosting growth potential.
Director Lee plans to actualize the increased potential for growth
through diverse content, new products to meet consumers'
needs, and expansion of educational programs that enhance
members' business skills. Singapore has excellent infrastructure,
high purchasing power, and is located at the center of Southeast
Asia. Compared to neighboring countries, consumers in Singapore
have a higher tendency to review products and post their likes
and dislikes online, which is why social media marketing is so vital.
"Marketing through social media has a great influence on consum-
ers," Lee explains. "We will follow consumer trends this year to re-
lease more products with antioxidants and do our best to support
members' businesses through various content."

Hyun-Joo Lee also plans to expand "Power Talk," which launched
last year as a way to improve presentation and communication
skills of members and leaders, and develop it into a system that
brings out more successful people. In addition, Atomy Singapore
aims to increase the influx of new members and retention of cur-
rent members to continue the growth. Lee states, "There are still
many hurdles to overcome, but we will do everything we can to
support our members so that they can have faith in Atomy and
endeavor to achieve their dreams."

jin]
0x
sl

|
I
|IUI
ro

u
ra
rot

(o]
{0

7+ 2f 50% B7t5t

ol

il
sy Tir

ool
o=
0d 'S

o O
=2
oy M

B IE

o

Al

o

I
=
n
N
jac)

=
-

N

i
F—l
Ho
|kl

I
o JN Tr K mu
o

0z

]

r
o T

=2

U

= —L'=I:|- izl

rr

>
0
o
.O
o
M
i
ro

02

ool

mo mjo
o

]

chof ‘gl 2 £
AlSHs SAl0 i

ry T
pall
[
z

__>;|_
el
1R}
ofA
1
09

=

X
[>

Talk)’% QEH, IZ'I
71I§—!0|Ef. OIQP E.”HI Ef%@ 7'|1gr|~|7'”0|

Zr A|&lo|c}. “ot&l 31|7'(1L}7|—0|:
IFdes Ciges %3

EMS Tl ZH[SH XA 7ol

Z00| = AH[S[RA0fM AR
NOZ LIEIGITt M7

=0} AH[XIO| L]|

HIZLIA 528

FEBRUARY | 2023 | Vol.05 20 + 21




GLOBAL © Editor_Young-Min Lee

Atomy Helped Me Find Goals and Meaning in My Life

Helping Others Live a Happy and Peaceful Life
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Member Interview

Jackson Loh
Sharon Rose Master

ol QIR

2 2(Jackson Loh)
MNEEXROIAE

For Sharon Rose Master Jackson Loh, success means finding the
value of life, and he found the way through Atomy. “I discovered
my goals and meaning in life through the Atomy business, and I
feel great joy as I work toward achieving those goals that I set for
my family and partners each year,” he says, “This is true success in
life.” Loh says that the happiest times for him are when he hears
that his partners’ lives have been turned around and their health
has improved, and when they thank him directly for introducing
them to Atomy. When he hears these words of gratitude, Loh feels
a rewarding and joyful future take shape for himself and his part-
ners. Before starting Atomy, Jackson Loh was committed to his
business of manufacturing and supplying disposable containers
for 13 years. Business had gone well in the beginning. Disposable
containers eliminated the need to wash dishes and were so conve-
nient for a busy, modern lifestyle. However, the business reached
its limit due to fierce competition and an eco-friendly craze. The re-
ality was that trying hard was just not enough to make a living. He
said, “My income was going down, and I started to become really
stressed. I even tried some other network marketing business-
es, but only ended up quitting after a month because of all the
hurdles.” "That's when I found Atomy. There were no registration
or renewal fees, so I could start with no hassle, and the products
were such good quality for the price. Success didn't seem difficult.
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I thought I could become a Sales Master in no time without hav-
ing to participate in Atomy’s Success System. I thought everyone
would become members and partners if I just told them about
Atomy. However, I realized that Atomy was not a business I could
do alone. I had been arrogant. Now I preach about the importance
of the Success System to my partners.”

“Things were not easy during the pandemic. With lockdowns and
restrictions on in-person gatherings, it was harder to run the busi-
ness with meetings and seminars online. But after time passed,
I got used to non-face-to-face business. I was able to meet more
with partners across the globe beyond limitations of time and
space. And as consumers became used to shopping online, more
people started showing interest in the Atomy business. After the
pandemic, both face-to-face and non-face-to-face meetings will
boost interactions with partners, and naturally, the Atomy busi-
ness will grow even faster.

Sharon Rose Master Jackson Loh has a goal of producing six Im-
perial Masters in the next 10 years. Establishing a lifestyle center
where many people can get to know Atomy through different ex-
periences would be a priority. He also hopes to organize a charity
to help support more children in education. “Ultimately, I want to
become someone who can help people live a happy and peaceful
life through the Atomy business.”
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Offline Returns
4000 Members Fill Vision Hall

Success Academy After Two Years of Burning Anticipation
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4,000 Members Gather In Person at Atomy Orot Vision Hall for Success Academy, May 2022
4,0000{ Ho| 3|AS0| 2E2fRlo= POl OfE{0|RF HITE 20223 58 AMAOLZIG|0| &

With the heat of anticipation, the scene was very climactic, even with Atomy's higher-than-expected
performance. This was the scene of the in-person Success Academy held for the first time in 28 months at the
Atomy Orot Vision Hall located in the Jeongan Bomul Agricultural and Industrial Complex in Gongju City, South
Chungcheong Province on May 20. You could feel the fervor of all the members who filled the Vision Hall with
no standing room. All eyes were focused on the stage, from the very back where you could hardly see, up to the
front where the sound from the speakers reverberated all over your body. It was the moment that more than
15 million members had been eagerly awaiting after painstakingly enduring the non-face-to-face days of the
pandemic.
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COVER STORY Editor _ Young-Min Lee

Atomy Took Off During the Two-Year Pandemic

The pandemic put a freeze on our lives, but not on
Atomy. During this period of over two years, Atomy
did not stop running fervently toward the global
market, achieving better-than-expected results.
During the 28 months from February 2020 to the
Success Academy this May, Atomy launched in
10 new countries. In 2021, Atomy's overseas sales
reached 1.2 trillion KRW, more than tripling the
sales figure of 393.6 billion KRW from 2019 before
the pandemic, while also adding 4.45 million new
members. This in-person Success Academy con-
firmed Atomy's takeoff during the last two years.
With 4,000 members gathered at Atomy Orot Vision
Hall and an additional 18,000 members joining
online, a total of 22,000 Atomy members from all
over the world participated in this Success Academy
which was simultaneously translated into 7 lan-
guages. And to top it off, one member was promoted
to the highest level of achievement, Imperial Master,
receiving congratulations from all.

The much-anticipated event began with greetings
on stage from Atomy executives and top managers
followed by an opening performance featuring a
daegeum (bamboo flute), large drum, and singing
under this year's Chinese character theme of H#t
N H#, or "Renew Yourself Day by Day." With the
introduction of the board of directors and reciting
of the company motto, the Success Academy was in
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full swing. Executive director Hyun-Woo Lee then
presented his "global insight" to announce Atomy's
global performance over the last two years. Atomy's
new masstige product, "Organic Aromatherapy,"
which will be a top choice by consumers worldwide,
was introduced next, along with demonstrations
by experts. The essential oil trio comes from 100%
plant-based oils from France and has been certified
organic through the entire process from raw materi-
als to the finished product, and the Jojoba carrier oil
that is utilized is gentle enough for babies.

The 11th Imperial Master Is Born

The highlight of the Success Academy was the Mas-
tership Promotion Ceremony where a total of 2,763
members were promoted to new positions including
2,073 Sales Masters, 543 Diamond Masters, 114 Sha-
ron Rose Masters, 21 Star Masters, 9 Royal Masters,
2 Crown Masters, and 1 Imperial Master, Atomy's
highest level of achievement. One member achieved
Diamond Master while overcoming the challenges
of having a vision impairment. Another was a prom-
ising ballerina who had lost any opportunity to
perform due to the pandemic and became poor, but
is now living a new life after finding financial sta-
bility through Atomy. These were some of the many
touching stories of Atomians shared that day.

A promotion ceremony for Atomy’s 11th Imperial
Master, Yeon-Ja Lee, also took place. CEO Dae-Hyun
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There were a variety of performances at this first

UE RN Rgrg ERC o)A A 2ok tE
HEUSY A= Sl Mee 4o It olds Atomy Vision- One of the World’s Top 10 Direct -
: . L Atomy Vision - ¥ S&OZ 2 AA| 1004 ZH) |1

Selling Companies Focused on Principles
_g

Atomy has been working hard to promote the ofEiml= Al 24 sete] Aue ARoAE gd=
A

OVER STORY Editor _ Young-Min Lee
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to make it into the “Top 10” on the global direct sell-
ing company rankings released by Direct Selling
News, a well-known U.S. magazine specializing in
the direct selling industry. Chairman Han-Gill Park
explained that the reason Atomy has shown such
growth is because of adhering to “fundamental
principles,” particularly the principle of distribu-
tion which he defined as “selling good products at
low prices.” This means that Atomy has been able to
grow because of the fact that its very motto, “Abso-
lute Quality Absolute Price,” follows this principle
of distribution. Atomy did not try to compete with
other network marketing companies, but viewed
general distribution companies as competitors. In
other words, Atomy can only achieve sustainable
growth and development as a network marketing
company if its members love the products even
without any compensation. Chairman Park stated,
“Even if you are not in the Atomy business now, if
you feel the need to buy and use Atomy products,
then start the business.” He added, “These are the
kind of members who have helped propel Atomy
into one of the world’s top 10 direct selling compa-
nies.” Atomy showed unimaginable growth even
with the non-face-to-face business brought on by the
pandemic. Indeed, the stronger the wind, the high-
er Atomy flew. These days, the headwind of non-
face-to-face is gradually subsiding, and a period of
tailwind is approaching as in-person events resume.
Atomians everywhere are excited as they prepare
for a full-fledged face-to-face business. Atomy is ful-
ly prepared for this next step and as are its overseas
branches. Global Atomy is committed to the success
of all Atomy members in the coming era with a
sense of mission and pride to create a higher level of
direct selling integrating both face-to-face and non-
face-to-face business.

Global Branches Seek Opportunities for Growth
by Resuming In-Person Events

Atomy’s overseas branches are gradually resuming
in-person events. Depending on the branch, some
locations have already started hosting One-Day sem-
inars and Success Academies since the beginning of
this year, eager for new opportunities to grow.

ey o, e o A

_,_J. i JMNH_.-&W.-.-_‘J_U.._LL.]_L&J_

Aat2] S QL Ak $E719S AT Bk
oot ofEjn] AEE ohg
Slojof vl ES) 2 7)g 0w A o] ofeln) 7} 2|4
Fhso AT BAE F 4 ek Aol v o
Eju] 3182 “ofen] AHde oA eheehe ofEn]
Z2 A Woklths A7) S ofelu] ARl ol
™ 23 2Q) HARS0] ofEn)E A 10t) 2%
i 7191 0 A AT 2k B
Ao Qg ulold W=y Acl N ofEuE 4

& 2] A BEe HolFith Jopd R vigo] A4
5 ofEu]= o 2ol Bt Yol & Sofsiith
olA BltiRol2hz & Fo] Mt Zhetekal e =Zeiel 3
A7 AN = 2Fo] AlTiZF T7ELAL Stk KL= offE
=g 244 uid H=YAE FHlsh Tk
AL Q= Aotk 22 o Eni= of 2% =l T
& 718l eimfskaL Qi
o efm] it op e}

9 Az At 4

: 2 e H|o] ALt
AAlzolzten|E 7h sk Az 7o) 713 2

Mexico HA|Z

Cambodia

On April 23, Atomy Cambodia hosted a Success
Academy at the Premier Sen Sok Center in Phnom
Penh. Over 1,200 members attended this in-person
event held for the first time in a while, comforting
and cheering each other up through events such as
“product battles” and “HemoHIM challenges” after
two long years of social distancing. And with 50 new
promotions, members joined in the celebration and
vowed to develop a more passionate business. One
of the participants mentioned, “The combination
of educational and entertainment elements made it
even more fun.” Head of Atomy Cambodia Hyun-Soo
Lim said, “I am very happy that members can meet
again,” adding, “We will do our best to help mem-
bers carry out a successful business together.”

Mexico

In early May, Atomy Mexico held its first in-person
Success Academy since the pandemic in Tijuana in
northwest Mexico. The 400 participants had an op-
portunity to experience some new products through
the “Atomy Mix” and enjoy other surprise events.
Members also heard a lecture on Atomy’s vision by
special guest Sam Yun as well as celebrated Carmen
Moreno as she was promoted to Star Master.

Singapore

On May 14, Atomy Singapore held a One-Day Semi-
nar at the Suntec Convention Center in both English
and Chinese. The 180 participants were excited to
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Kazakhstan = 7tXFSAE

meet again face-to-face as they took pictures, shared
products, and expressed enthusiasm in reopening
their businesses.

Kazakhstan

After opening last year, Atomy Kazakhstan held its
first Success Academy in Almaty on May 7. Through
this in-person event, participants had the opportuni-
ty to learn more about Atomy’s goals and prospects.
A number of promotions also took place including
three Star Masters as well as Vladimir & Meruert
Khegay who were promoted to Royal Master, the
first among the CIS (Commonwealth of Independent
States). A representative from Atomy Kazakhstan
stated, “The participants of Success Academy gained
a lasting vivid impression along with valuable in-
formation and a strong motivation to grow together
with Atomy.”

UK

Atomy UK hosted its first in-person One-Day Seminar
in the Ealing district of London on April 1. Through-
out the event, participants were filled with renewed
passion in an inspiring environment as they listened
to lectures about Global Atomy directly from top exec-
utives and high-ranking members from other parts
of Europe. One attendee commented, “I was so happy
to finally be able to meet others in person since the
pandemic, and it was great to have the opportunity to
build real connections for the first time through this
event”
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Kyrgyzstan

In mid-May, Success Academy was held in Bishkek,
Kyrgyzstan for two days. On the first day, there was a
business forum in which Atomy leaders from Russia
relayed experiences and examples of successful busi-
nesses. The second day featured an “Atomy Fair” which
was like a festival designed for new consumers to learn
about Atomy products and sign up for membership. A
representative from Atomy Kyrgyzstan stated, “Over
700 participants gathered for this event. We were able
to share with the people of Kyrgyzstan not only about
our products, but also about Korean culture.”

Philippines

On May 5, Atomy Philippines hosted a hybrid
seminar integrating online and offline. Members
prepared food and arrived at the venue early in
anticipation of finally being able to meet partners
and sponsors in person. One member explained, “It
feels a lot different seeing someone on screen versus
meeting them face-to-face. The in-person seminars
give me more motivation and a greater sense of uni-
ty with sponsors and partners.” @
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In-Person Seminar Resumes After
28 Months
Success Academy May 2022

11th Imperial Master, 4000 in Attendance at the Lively Event
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On May 20, 2022, the Atomy Orot Vision Hall in the Jeongan Bomul Agricultural and
Industrial Complex in Gongju City, South Chungcheong was filled to capacity with more than
4,000 Atomians. Atomy members from all over the country gathered at the site to attend
the Success Academy, the first one to be held in person in two years and four months. The
intensity of this "hybrid" Success Academy was stronger than ever with an additional 18,000
members participating online, and the birth of the 11th Imperial Master felt even more
emotional. This event symbolized "the return of offline" to all Atomians at home and abroad.
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Two years after Atomy Orot Vision Hall was completed,
4,000 chairs were installed to welcome guests of the
Success Academy which resumed after 28 months.
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Eco-friendly, unlabeled deep sea water was provided
for the members in attendance.

B 2lsiH oz Bl R YE RISt Fald sligf &4
L SRESS 2lsH MISHSLICH

It was a joy to see everyone busily settling in their seats with such excitement at the in-person event after a long time away.
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As 4,000 people shouted “Aja! Aja! Ajal” in unison, the Through Global Insight, a remarkable global perfor- With the introduction of Atomy’s new masstige prod- Congratulations to new Crown Master Yong-Kyun Lee
Success Academy officially began with reciting the com- mance revealed the power of Atomy despite the two- uct, Atomy Organic Aromatherapy, members took the who told the story of “Being Nice is a Loss?! The Success
pany motto. year pandemic. time to stretch and release tension. Story of the Good-Principled Man.”
4,0000| 2AFO||M B S22 R = OFXHOFXHOKYY. =Y QIMO|EES Saf| 214712 Hr|2jo) = =5t =2k2 OHEAD| OHAE|X] £1&4Z “OHE{D| 271 OF= 0} Efl2f| " 27 “ElotH £SCP! 2I5H IRIHO| HIAEL] £ SEHE
OHEAD| MFE2RIE2Z MM A0 IH|D| 7L AIRHEILICE S YIS 20iF ofEiD[ef &S =elet 4= AUUSLICE o} PHl oA B[HES0| 2EHIYS 50 J7te| =S 0|8z New F2}20IAE S22 FoliL|CH

2PH EAUSLICL

perial Master Yeon-Ja Lee said, dream of success at Atomy!

U 6 All members who attended enjoyed the various cultural performances at the site of the Success Academy.

U 9 “If you change your thinking, your life will change. And if you switch your mindset to Atomy, you will have a happy life.” As Im-
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“dzto| HHYH eldo] HEPML. O MZfo| ofE{D| 2 HHYH 40| *USSHM L. 70| X} Am[2|L0tAE]o| EXZ OfE|D|0M 452 B

. — ‘o7
Al7| HFZhL|CH
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Atomy Makes the "Top 10 Global

Direct Selling Companies"

An Achievement That Reveals the Potential of Consumer-

Centered Direct Selling

OHE{D| ‘22T XFE7|Y &

Zx™Mutof 7EsA E2Li= 317

2H|RH S

10’ &l

ol
=

Atomy has ranked among the Top 10 Global Direct Selling Companies. In April, Direct Selling News (DSN), an
American magazine covering the industry, compiled the 2021 sales figures of direct selling companies around
the world and released the Global 100 list. Atomy secured the #10 spot this year with $1.83 billion in sales.
Atomy first appeared on the DSN Global 100 list in 2018 at #20 (based on 2018 sales revenue), climbing to #11
and #12 in 2019 and 2020, and has now succeeded in entering the Top 10 in 2021. This is a first for any Korean
multi-level marketing company.

OHE{D|7t =28 ZIHEHH 7| &9 TOP 100i] ZIQIFCE XLt 48, 0|32 2T M EX| Clo|M EMRI R A(Direct Selling
News, O[5t DSN)= MAIRQI ZiFmtol 7|¢de| 20214 oiEY =2|S TS DSN Global 100’ 2|AEE LEEHCE 0f 2|A
E0f|AM oHE{O]= 182 30002t Ei2{e| DjEHo = 102]0fl SRCE X' 2018 202|2 DSN Global 100 2|AE| SZ5t of
E{0}= 2019 119}, 2020'A 122|E 71X 20210{|= Top 10 ZIof| MI33HC}. Of= $t= CICHA[EH 7| 2= X S0|Ct

The First Step Towards a Global Leap in 2010 20104, 22 TOF0| Xit

The history of Atomy's global expansion began in offeln]e] 22 &9 A= 20104 A)&F=iT)
2010. As sales of Atomy's HemoHIM and Skin Care 6 3|950] O ARS Eg Iujof|A] eFSeke mjZo)
System was expanding in Korea, news spread by word s 1 Qe OfEln] s|ma Tk ‘oEn] A717o]

of mouth, and people started asking if these products
could be purchased directly from the United States.
The company was troubled because, although there

PEC S ER ISR EREREEE PR
A Tl 4 vk 2ot ol o] AT §

were plans to expand overseas from the very begin- Al AT A 7 1do] EA R G ofEjn| A= 3
ning, Atomy had been founded less than a year ago Ho] Zl& Sutel glolth Al&rE wiig sie] W&
and wanted domestic sales to be stabilized first. But = G5 Far AJATE I Aol QFEE o] %
the members' requests could not be ignored, so in May gt AzFe 7] wiEolt)h a1y 395 9SS
of 2010, Atomy's first global branch, Atomy USA, was nAA 02 ke 9ot} TElske] 2010 59,
officially established and opened in Seattle. = = o] =

Since then, Atomy’s expansion across the globe has uI oﬂgoﬂ/\i CIEf] 22 shepielal pi=
been phenomenal. From Japan and Canada in 2011 Rlol Aol 34 Gl Szttt

to the UK in 2021 and Brazil in 2022, Atomy has en- o1, ofEtn| o} slef E S w=Alch 2011
tered 25 overseas markets in 12 years. It is currently I} Aol ofof 2021 @=rat 20229 Hepg o
operating in most continents of the world including o|27]7kA] 12 F}F 257) sl ] Aol JEFT
North and South America, Asia, Oceania, and Europe. HSEE B Julof Yu) ofAlol Q@ Aolo}, &
As a result, international sales jumped from 4.9 billion 7] o}z e)7l QB Aoletis BE t)EA]
KRW in 2010 to 1.62 trillion KRW in 2021, an increase ofEjn] 7} QeIshar Qiet, olo] uhet shelH olo] 9]

of more than 240 times with an annual growth rate of
about 33.7% over the last 11 years.
The products that have driven Atomy’s growth in the

oo 2010 499 Yol 2021E 1% 19629]
2o 7 240u) oA Holytth 11\t mjd 337%%

global market include Atomy HemoHIM, Absolute g8l 2 Aol
CellActive Skin Care, Atomy Probiotics, Atomy Tooth- =2 AollA ofen| o] e Alstal Gl A
brush, and Atomy Toothpaste. HemoHIM is Atomy’s F2 ‘offfjn] FRE’d} ‘YEFE AHE|E A7

widely recognized flagship product that has reached o ‘ofEln] HAYgakdF, ‘ofEln] &3 ‘ofElu)
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DSN Ranking by Year (based on sales from the previous year) o & o= 2 DSN 22| management” by Japan’s Consumer Affairs Agency:. Ae Wkt AH|AF 24 A - Tnr) sle] 2 ol
]

Vear (KR\II)VoiLnrisiltliif) o ég\t/\ﬂ:ar‘\::ﬁigig ) Ranking ol ZLj(Hmt 9)) SHo|(2Hat 21) a0l iC;msumer—cemelred direct selling has begun spread- UrH7] A)zFsk Aot
g overseas ofelule] 2612t 24 APl SANAAES)
2021 1,033,114 1,196,190 2021 1,033,114 1,196,190 10 Atomy’s consumer-centered direct selling deems that Mo an|AE] Aelo] Ttk Tickold A
2020 1,061,540 Thte 11 12 2020 1,061,540 T4t 411 12 the success of mdependent business owners depends 1AH=o] ofH ]2 stk ofEn o] AES &
2019 1,131,268 392,416 11 2019 1,131,268 392,416 11 upon consumer choice. If consumers choose Atomy, the
2018 970,761 270,700 20 2018 970,761 270,700 20 success of the business operators who promote Atomy Hahe SRAEAE S s AdAHA wEre
products will follow naturally. Through competition A Frks Zlolnk. AulEd Aui7h4, GSGS 52
in the market, Absolute Quality Absolute Price and U AT AIE Bk AolA ] BAE F8l A
combined sales of 380 billion KRW as of 2021. It is the 2]9F ol ‘ofgn] #| e’ AP} 3lshs F GSGS will be favored by consumers above uniqueness Zpe] Adelg Wth= Aol £ $1% AlFol
single product that ranks #1 in sales among health 21 offEn| o] thEAZ o & 20219 7]% e} 3t of the products. It means offering products that sell o}l @ Fel= A= = 2} Bl
functional foods in Korea. In addition, Absolute Cel- A 380091 7 whoj=ich ol A E )E o well and benefit consumers rather than products for oloo] B AT Tujsto ma] ELUAIAAE]
1Active Skin Care is the first cosmetics company to win = st = compensation. - L
three technology awards including the Ilzmgy Sejong © S eI A e v 1SS e A Atorﬁy is still a fairly young company that has been BeS AR Svin.
| . Folt}. wet QYERE AR 2770l B3] . . ofEuli= o)Al 109 27 ¥, o4 1 o} 10t
Award (top prize for patent technology), NEP certifica- Ay O] AT A s e in business for a little over 10 years now. A company oo o ore e o
tion, and the IR52 Jang Young-shil Award, generating 2 WAL ASHL S 8= HIXH NEP 23, from Korea, not from the U.S. which is the birthplace of E25H A7 delth FPE A 4] dol d
over 100 billion KRW in annual sales. IR52 G- 4 & SR 2AME 502 7] of direct selling, was able to beat out numerous other S v 21t 7| A5 AR AL, 23l
& 39S 9AshH @171 10009 9 o]Ae] miE companies from around the world that have been O] WAl =& obd Fhap 7o) A AlA AH
Revealing the Potential of Consumer-Centered Di- S 2aa 9k around for decades and make it into the Top 10 Global ool 71 7Fed HARS] 1071 7)ol It o]
rect Selling Direct Selling Companies. It is even more meaningful Loale aHA 24 AEu o) 1A oA
The core of Atomy’s global expan'sion straFegy is non'e AHIKFSA! RIFEINO| THSA CHL in that .it clearly shows the potential of consumer-cen- Hojz Aolgls AoA 1 oju)r} 8= o Zvka
other than consumer-centered direct selling. Techni- ofElm]o] so] M= Aeko] WAL The obd A tered direct selling. ©@ o290 e

cally, direct selling is part of the distribution industry,

Al A 143 FAlS AR
but from a personal point of view, it’s an individual A S4 Ao A A Ao B

business that anyone can do. Until now, the direct -8 Aol SsiAln 7He1e] BrdollAf niEhk
selling industry has been regarded and developed as A Aol gl 7HQ AFdelth AF7HA] A Al
a private business. Rather than a form of distribution Aol gl AL Q1 At olEE Hofl 2-8S
that comes to the consumers, the industry has grown o= b gt} AnAbo)A th ks SEolgt
by promoting unique products and generous com- JHThs SRl ASe] TS o5 S]ash A
pensation plans to help independent business owners = so wgsmel 59 GO0 49 Ttk
succeed. Still, direct selling markets around the world

have remained relatively stagnant in recent years. A= Eretal A AlAl QIS A S
According to WFDSA data, the global direct selling in- of HEAEE HofuhA] Xatal ik WEDSA 7t
dustry went from $180 billion in 2017 to $179.3 hillion ol 2y S24 A3l A 20174 1800
in 2020, showing a negative growth rate of 0.1%, while o] gEof|A 2020 1793 @2 A+ 0.1% &
the global economy showed a positive growth of 3.04% AT 2o 717 A AA e AGdE e

during the same period. Atomy’s climb to the “Top 10 3,049%%T} o] offeju] o] 22 Aty 7]
Global Direct Selling Companies” shows that consum-
er-centered direct selling has real potential. In 2019,
Atomy was the first direct selling company in Korea
to receive CCM (Consumer-Centered Management)

4>

9110919 11942 ofEfw7F BX| AL Qli= iﬂlz} 5
A Az o] 7H5A4S HejFErkal 8 4 Qi) of
BlHlE A 20199 =] 25 s 9A) HEE A

certification, and it was recertified in 2021. Moreover, H| 254174 9 (CCM) RIS+ Wk o 2021 o] 9]
In February of this year, Atomy Japan was recognized AR1Zo A&k st 23l 2¢o= G o]

: 3 « : =, 4 = )
for its voluntary declaration of “consumer-oriented L AB|AY O] AR} A G ARE A1 2 DSN Global 100 Announces Atomy in the Top 10, April 2022 202243 42 DSN Global 100 & 31, Top 10 'ATOMY'

aye)
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1A 7|Z2 2= 129,307 J, MHAH| 21% A%

Atomy Has Grown For 12 Years in a Row

Consolidated Profit of 1.93 Trillion KRW, Year-over-Year Growth of 21%

Average Annua
oI

%
Growth
Pt 13,379
oo
Sales Trend in Audit Report 11,313
(100 million KRW)
LA A S F0((2f 2) 9,930
9,124
7,735
6,794
4,925

3,225

2,236
1,262

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

of ZIAE M A DjEH2 17 4,396 Y22 2020142] 1% 3,379 2lof| HIEH 7.60% S7I3H
oHRI = 9.' I ﬂH%?MI EoSt AZY|EQRE 12 9,307 ¥ 2020 ChH| 21.39% SO{RIC] ZAIEIM2| OiE

"—'.'% SE7{2elRE7t EESHE CIEPAIE] iR[ef tHEHats Jo|Sitt SHP tiEHoll= F77IXIM7t Zatsl= i
FEN2 ZBIE|X| §H=Ct BHH AR DM DiEA2 RITIRIME Z8l6tR| b= Cdl =E40] ZatEict.

According to an audit report released in April 2022, Atomy recorded sales of 1.44 trillion KRW, a 7.6% increase
from 1.34 trillion KRW in 2020. Moreover, consolidated sales which includes profits from all overseas branches
reached 1.93 trillion KRW, up 21.4% from 2020. Sales in the audit report differ slightly from the sales of multi-
level marketing companies reported by the Fair Trade Commission. The FTC figures include value-added tax,
but not exports, whereas the audit report does not include VAT, but includes exports.

12 Consecutive Years of Growth Since Inception 28 02 1249 ¢4 HF

Atomy has extended its record of growth as it posted N7 A4 F 71ES 12d o2 STt Adel 1
sales of 1.44 trillion KRW last year (based on audit re- Z 43960] Qo] ME(ZARIA 71F)E 7|25
ports), showing growth for 12 consecutive years from 20099 F o]F 2021d71A] 12 A% AT
its founding in 2009 through the end of 2021. The aver-

age annual growth rate was 29.9% in the 11-year peri- I 0 . y
olth ollEln|i= x| Us 29
od from 2010 to 2021. Last year, Atomy recorded a cost o]t ofiEju]i= Ael 46.64%9] WIEH7HE 715,

of sales of 46.64%, nearly 10% higher than the average MEA7EE SN oAl 71 B (36.94%) T

of 36.94% reported by other companies. By contrast, its H] 10% 7}7ko] =@ttt ¥ e H]= 19.27% =

selling, general and administrative expenses (SG&A) Bt the] 6% o]/ Rokth miEol R (3 )=

was 19.27% which was more than 6% lower than the 35929 o2 ujEle] 24.95%ct TY S X
S Y S e Ve

o) s 2592 bl KL TG U3 4S5 L) sy R AR o0 A0

7] wiizolth & 5 thdAlRu o9 o] wjEe 29}

ratio is because sales, which are the basis for com-
o . . o)L 31.7] =13 = =Z=
mission, is limited under the Door-to-Door Sales Act to HA =t SRS A et Batehs ARE V1S

multi-level sales. Any other sales such as exports are O & 3P 2021 ofign] 9] T T AFH] &S oF
not included. Based on data released by the Fair Trade 34.87% 4 =81 A0 = FAFET

Commission, Atomy's sponsorship commission ratio in ofeju]] HAYPAEE ¢ FTF Aoz eyt
2021 was estimated to be 34.87%. 7199 e

20109 EE 2021@7}A] 1187 A 29.9% A3k

HHN'

average. The sales allowance (sponsorship commis- Zu)go] 1o A
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Audit Report Comparison Table
(Atomy vs. Other Reporting Companies)

AR DA B2
(OHED| VS EM HIZE7|)

Industry Average A HA
(excluding Atomy) (OHEAD] A|<=l)
Category Atomy Companies = OHEqDO| ETTE—
submitting audit E'ALE_'T'-AL?"E
reports MA 7|1
Sales growth rate 7.64 -5.45 | SHMEIS 7.64 -5.45
Net profit margin 10.12 1.61 ch|20leE 10.12 161
Operating expense ratio 19.27 26.10 QUL |H| HIS 19.27 26.10
Cost ratio 46.64 36.57 s7re 4664 36,57
Sponsorship ) Y .
commission ratio ) 33.22 S RS2 24,95 33.22
Salary ratio 1.62 727 =20{H|Z 1.62 7.27
Operating profit margin 9.14 41 Qolo|elE 9.14 4N
Ratio of donations 2OIC|H| 7|82H|=
to net income 16.15 0.45 =2lCHH| 7|F3HIE 16.15 0.45
ROE 21.63 -0.24 ROE 21.63 -0.24
Current ratio 328.20 293.62 fStlE 328.20 293.62
Debt ratio 19.34 50.92 FriElE 19.34 50.92

(1) Approximately 34.87% according to Fair Trade Commission

Atomy’s management indicators were also very good.
The debt ratio and current ratio, which gauge a com-
pany’s solvency, were at 19.34% and 328.20%, respec-
tively. The lower the debt ratio, the better, and a high
current ratio of at least 200% means the company has
great stability. ROE (Return on Equity), a measure of a
company’s profitability, was recorded at 21.63%, and
the net profit margin, an indicator of operational ef-
ficiency, was at 10.12%. Atomy’s stability in business
management was even more striking when compar-
ing with the average of all the multi-level marketing
companies that submitted audit reports. Excluding
Atomy, the average ROE of the other companies was
-0.24%. Moreover, the average debt ratio was 50.92%
and the current ratio was 293.92%. The data (excluding
ROE) shows that stability in management of multi-lev-
el marketing companies is better overall than that of
regular companies, but it still falls short of Atomy’s.

(1) SH7eHRIIE] 7 |Zo 2= of 34.87%
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Astounding Growth of Global Branches

Growth of Atomy’s global branches was also remark-
able last year. By the end of 2021, there were a total
of 22 overseas branches in operation. Among them,
five countries opened last year including Kazakhstan,
Turkey, New Zealand, Kyrgyzstan, and the United
Kingdom. Net sales of all global subsidiaries, which
excludes value-added tax and sponsorship commis-
sion, exceeded expectations, increasing by 23.68%
compared to 2020. Among the branches that opened
before 2019, Atomy Indonesia showed the highest
growth rate at 82.48%, followed by Malaysia at 49.19%
and Russia at 41.00%. The branches that recorded the
highest sales figures were China, followed by Taiwan,
Malaysia, the U.S. and then Russia. Of these, all but Ato-
my Russia exceeded 100 billion KRW in annual sales
based on total sales, which includes value-added tax
and sponsorship commission. Atomy Singapore, Japan,
and Indonesia are also close behind, and among the
branches that launched in 2021, Kazakhstan has been
at the forefront.

Companies Over 100 Billion KRW Show Positive
Growth vs. Companies Less Than 40 Billion KRW
Show Negative Growth

In the domestic multi-level marketing industry, the
year 2021 revealed a growing divide between the rich
and poor. Of the 27 companies that submitted audit
reports, 11 had an increase in sales, accounting for
41% of the total. Among the top 10 companies, only one
saw a decrease in sales, and of the 17 other companies,
only three had an increase in sales. Moreover, all com-
panies that recorded sales of at least 100 billion KRW
showed positive growth without exception. By stark
contrast, the companies with sales of less than 40 bil-
lion KRW all recorded negative growth. The combined
sales of these 27 MLM companies rose 7.7% to 4.63
trillion KRW, but if you take out figures from Atomy
exports, that number drops nearly 2%. While the av-
erage cost of sales of the 27 reporting companies was
36.94%, operating expenses averaged 25.85%, and the
average net profit margin was 1.92%. ®

&0 Adel] @EF Q1L FPAE A, B,
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Atomy Absolute CellActive Skincare
Shines With King Sejong Award

CellActive Code and CellActive Technology Gain
Recognition for Best Technology in Cosmetics

NSt S0l HLt=
OHE|O| E&FE E=iE[H 271701

MBHE|H E[3=2X], SFEHE £|19| 7|&2 391 YT}

Sl Actye

LLOTION

The CellActive Code and CellActive Technology utilized in Absolute CellActive Skincare have received the King
Sejong Award for patent technology. Having already been granted the IR52 Jang Young-shil Award and NEP
(New Excellent Product) certification, Absolute CellActive was the very first skincare line to achieve a triple
crown in the cosmetics industry in Korea. A representative from the product planning team stated, "Absolute
CellActive Skincare is a premium cosmetic that combines the best ingredients with the best technology. And as
the development period of one and a half years indicates, it would be difficult to find a product that surpasses
Absolute in quality and price." Absolute is Atomy's leading skincare line. Since it first launched in 2017,
cumulative sales have exceeded 500 billion KRW (~$400 million).

USFE QAAME[S A717|0{0f] MEE “HAME|H T & AAME[E HIISZA[7t S517|2tie MBS LTt oo &
2 IRS2FFLY’ T NEPRISIIX| Il SFEE U7 AbY Z|=2 E2|Z 3228 24 Ao|Ch 457128 2AIxk= A
£RE QE[E AZIA|0{= 2[1o] H=zet £|1o| 7|&0| 2H Z2|0|Y SFYE"0|2t0 “1'E 670&0[2k= x| 7HE 7|Zto]
LHFZ0| SE} 71 Mol BEREES 70| He ME2 LiR7| &S 270[2kn L3UCE OHE{D|S ChESH= 3FE, OHE]
O] HEFE ME[H A717|0{(015t HEFE). 20174 A EA| 0| X|S7HX| =5 0jE40] 5,000 S =% H=Ct
How Far Can Cosmetics Go? SIEE, GCIMIR 2 4 ALE T H=o| Zi=E

From the start, the development of Absolute was not NEZE L 7k gy RE £2] &9t} 7]& ofgln|
an easy process. Atomy’s existing cosmetics set, Atomy o] 7|x3lAE e Ha A EE ofEn]|2 U]
Skincare 6 System (now known as “The Fame”), was a YZEE 7Eol ‘Oen] A717016A A (@A T

popular luxury product that had represented Atomy o] o]3} 6A| AE o]k Al Eo|ie)
=3 =

from its founding. It was a winner in cost-effectiveness ) . )
oot oF ¥ et vy ek six| =z =nto 2 St S

selling more than 100 billion KRW (~$75 million) an-

nually with the catchphrase of “Just try it once.” There- 10009} & od¥ def= 7hgul e sAdnt whe
fore, Absolute not only had to be at a premium level of of YEREL /M| ZeE|u|AdFo] Fojof FH=
cost-effectiveness, but also be able to surpass world- AL EEZ0IAYSL} 7HA & wuy FHolME AAH
class luxury cosmetics in quality. ol W& SAES S oF gt

The process was quite challenging as both quality and ZAO B2 AT A0 EoF W vk
price had to be considered simultaneously. Cosmetics Ak T uhakRoke), AlA oo A ERS A]
generally takle three to six months to be developed, but A5k 5] {2 A|Zo] ko s)7kA Ted 14 e dolat
for Absolute, it took as long as one and a half years from

conception at the research institute to the final product = ARTe] AEink ANk 02 S Al A
because it had to “have it all.” Product director Eun- £ 3ol BE 671Y J= Aoy dich
Young Lee said that the development of Absolute took a skt @2 A9 o]f+= ‘E4lo] BokA Atk
long time because “the idea was to combine all the best oo AZdtd o|Al= WEFEQ] o] o) 4
ingredients from the top cosmetics into one set.” As a 2 Aol tgl] “ZAEZ} o1 FAZ vA=o] E
result, the raw materials had to be chosen very selec- 210l A ZES shto] HEo] T 270|917 wEtolah

tively. Epidermal Growth Factor, or EGF, alone is an ex- T Eksich TRtk 98 AR gEiaE sk

ko] glelct. ‘EGF(Epidermal Growth Factor,
A 2GR Sl A2 F = TS
7¥ehe 2a171] Adioltt. A7)l AlEe] FHA

tremely expensive ingredient priced at trillions of won
per kilogram. Moreover, other high-priced ingredients
such as dormin, lupin protein, and Yosemite fermented

o o

extract were also used abundantly.
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Atomy Absolute CellActive Skincare Ingredients
OHE{D| YEFE ME[H A71A|0] 2=

% 3 IJ
-
“ 1
S, Key DE)
ot zone for skin
= elasticity
I o|5 Et2o|
s
\ DEJ 2%
~ Lot
Plant-based High Purity EGF Dormin
AEM LT EGF E28I(Dormin)
Cell growth factor most similar Prevents aging skin using

to that found in human body cellular dormancy

QIHQf 7P QAR M2 & QXL Mz YIS Ol LR Lest K| m|R Hulof TIu| AO[OIM ES RX|  QMIDIE| SZS S| FLIR0IM RHF

The cost of materials was so high that the development
team did not even think about making a sample product
at the time. The researchers even joked about not breath-
ing too hard in the lab because if the ingredients were
blown away, tens of thousands of dollars would be wast-
ed. These expensive high-end ingredients are distributed
into the Atomy Absolute CellActive Code multi-complex
comprising of Almight, Brightening, and Lifting. The Cel-
1Active Code is formulated and optimized specifically for
each of the six products in Atomy Absolute.

Director Eun-Young Lee explained, “If we had con-
sidered the cost, the development of Absolute would
have been virtually impossible.” In addition, the cost
pressure intensified as the set, which was originally
planned with 4 to 5 products, was readjusted to 6 prod-
ucts in line with the original 6 System. One researcher
said, “Absolute is the result of persistent effort on how
far cosmetics can go without considering the cost.”

Best Technology Applied For a Triple Crown

The best raw materials have to be combined with the best
technology in order to create the best product. The tech-
nology applied to Absolute is considered to be the top in
cosmetics. It is a “peptide design technology specializing
in binding to specific skin cell receptors.” This technolo-
gy called “CellActive Code” and “CellActive Technology”
first encapsulates the active ingredients so that they can
be effectively absorbed into skin cells, and then attaches

Maintains elasticity between
skin epidermis and dermis

«———Lupin Protein
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Lupin Protein Yosemite Fermented Extract
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Acquired from trees of longevity
in Yosemite National Park
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ing ingredients that are similar to and safe for skin, and Aol Ak &l
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Encapsulation Technology,” an upgraded version of the

original 6 System’s Multi-Liquid Crystalline Encapsula-
tion Technology. It is a unique technology that encapsu-
lates both water-soluble and oil-soluble active ingredients
into one capsule, enhancing absorption with its excellent
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Award for technological achievements
representing Korea, hosted by the Korea
Industrial Technology Association
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A system for certifying products
incorporating technology developed
for the first time in Korea, organized by
the Korean Agency for Technology and
Standards
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System for discovering patents that
have made significant contributions to
industrial development among innovative
or complex new technologies to secure
national industrial competitiveness,
awarded by the Korean Intellectual
Property Office
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With this combination of the best raw materials and the
best technology, Absolute has received the highest level
of evaluations. The P&K Skin Clinical Research Center
conducted a 4-week user experience evaluation on 20
women between the ages of 35 and 55. All 20 participants
responded that they felt their skin “become moisturized,”
and 95% said they felt their skin glow and become more
radiant, healthier and stronger. About 90% reported that
their skin became “firmer and more elastic,” and they
experienced a “more even skin texture.” Absolute also re-
ceived an “EXCELLENT” rating by Dermatest, a German
dermatology research institute that boasts high reliability
based on strict standards and procedures.

After passing customized tests in various clinical trials,
Absolute was shown to have a remarkably low probabili-
ty of causing skin allergies or irritation after use, deeming it
a safe product that excludes ingredients that may cause skin
irritation. This “specialized peptide design technology for
binding to skin cell receptors” is the only technology applied
to cosmetics that has achieved a triple crown with the TR52
Jang Young-shil Award, NEP (New Excellent Product) certifi-
cation, and the King Sejong Award for patent technology.

» IR52 Jang Young-shil Award for All 6 Products

Named after Jang Yeong-sil,
the leading scientist of the
Joseon Dynasty, the IR52
“Jang Young-shil” Award
is organized by the Korea
Industrial Technology As-
sociation and is granted to
achievements in technol-
ogy that represent Korea.
It was established to raise
the morale of technology
developers by selecting and
rewarding organizations
with excellent new products
in technology and achieve-
ments in technological
innovation under the catch-
phrase of “the best technolo-
gy and the best product our
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company has created.” The IR stands for “Industrial Re-
search” which means discovering a company’s research
achievements, and the 52 means awarding one product
each week for 52 weeks of the year.

» NEP (New Excellent Product) Certification for
Innovative Technology

NEP certification is a system to certify products that
have implemented technology developed for the first
time in Korea. It is granted by the Korean Agency for
Technology and Standards, and in order to become
certified, a product’s performance and quality must be
outstanding compared to other products of the same
type and show far-reaching technical and economic
ripple effects. More than 1,000 products have received
NEP certification thus far, but Absolute CellActive Skin-
care was only the second to become certified among
beauty products which have a very strict set standards,
making it that much more valuable.

» First in Cosmetics to Win King Sejong Award in
Patent Technology

Lastly, the Patent Technology Award is granted by the
Korean Intellectual Property Office (KIPO) through the
discovery of patents that contribute to industrial devel-
opment among innovative
new technologies or high
technologies in order to
secure national industrial
competitiveness. Among the
inventions registered at KIPO,
inventions/designs are rec-
ommended by the Registra-
tion Decision Examiner and
then selected by the Review
Council. There are several
awards such as the King Se-
jong Award, Chungmugong
Award, Jiseokyeong Award,
and Hongdaeyong Award,
of which the King Sejong
Award is the highest “grand
prize”
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Atomy Absolute CellActive Toner

Premium boosting toner that preps the skin
and helps absorption of the other products

This premium whitening toner has a
natural brightening effect and calms
sensitive skin after washing while providing
immediate hydration. It contains 15% of
the "Brightening" CellActive Code and
uses microemulsion technology to reduce
particle size. It is characterized by a light gel-
type feel and provides moisture retention,
nourishment, and skin-softening effects.

Atomy Absolute CellActive
Eye Complex

Highly-concentrated whitening eye cream
that reduces the appearance of wrinkles
and firms the skin around eyes

This product specializes in the eye area
through differentiated active ingredients
of the CellActive Code that help improve
elasticity around the eyes by restoring
damaged lipids and creating a film of
moisture. It adheres well to the skin while
not feeling sticky, and contains 20% of the
"Almight" CellActive Code.
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Atomy Absolute CellActive Lotion

Lotion that gently adheres to and boosts
the energy of the skin

This lotion strengthens the skin barrier after
use of ampoule and serum for intensive
care. It has a lamellar structure similar to
the structure of the stratum corneum and
contains 10% of the "Lifting" CellActive
Code, acting gently on the skin.

Atomy Absolute CellActive Serum

Highly-concentrated premium serum
that actively maintains skin elasticity with
microemulsion technology

This serum delivers optimal nutrition
by increasing adhesion and minimizing
stickiness through an ultra high-pressure
emulsification process (microfluidizer). It
contains 20% of the "Almight" CellActive
Code.
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Atomy Absolute CellActive Ampoule

Highly-effective premium ampoule that
reverses the signs of aging

This anti-aging complex has been
recognized for its dual functionality of
whitening and wrinkle care with a high
concentration of CellActive Code for a
higher level of de-aging. It utilizes Absolute
Technology which targets trouble areas
of the skin on its own and contains 30% of
the "Almight" CellActive Code. If provides
the optimal solution for skin with special
plant-based high purity EGF and dormin
technology.

Atomy Absolute CellActive
Nutrition Cream

Premium nutrition cream that lifts and
firms facial skin

This nutrition cream has gone through
various clinical trials for wrinkle
improvement and facial lifting. It contains
20% of the "Lifting" CellActive Code to
enhance the skin's ability to regenerate
and give it a natural glow.
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Over 100 Billion KRW (~$75 Million) Sold Annually
Worldwide

After many initial challenges, Absolute CellActive Skin-
care was released in 2017 with 6 products: Toner, Am-
poule, Serum, Lotion, Eye Complex, and Nutrition Cream.
In the first year of its launch, it sold over 2 million units
separately, achieving success beyond expectations. Abso-
lute CellActive Skincare, which cost 198,000 KRW (~$150)
at the time, was more than 2.5 times more expensive
than Atomy’s flagship cosmetic line, Atomy Skin Care 6
System, which cost 76,500 KRW (~$60) for a set of 6 and
sold like hot cakes. According to data from the Fair Trade
Commuission, the Absolute CellActive Skincare Set, which
launched in September 2017, posted sales of 53.8 billion
KRW, or about $40 million (excluding single item sales),
quickly becoming the second best seller in the cosmetics
industry. In 2019, it recorded sales of 126.6 billion KRW
(~$100 million) worldwide, ranking first as the cosmetics
bestseller in the Korean network marketing industry and
maintaining the number one spot to date.

Although the sales of Absolute slowed down for a short
while in 2020 and 2021 due to the COVID-19 pandemic,
sales have gradually increased with the easing up of
social distancing restrictions in 2022. In fact, sales of
Absolute in the first half of 2022 increased by more than
50% compared to the first half of 2021, with an overall
increase of 10.22%. In addition, the top-selling product,
Ampoule, sold 3.35 million units cumulatively as of the
first half of this year, followed by 2.2 million units of Ton-
er. The cumulative sales volume of all 6 products are 13.58
million units. Absolute has gone beyond the level of just
a luxury cosmetic. It has established itself as a popular
premium luxury brand. The popularity of Absolute is all
the more meaningful as it was achieved solely through
product competitiveness in quality and price. Since its
launch, Absolute has neither been marketed publicly such
as through advertisements in newspapers and broadcasts
nor entered department stores or cosmetics shops. It has
produced an amazing performance of 100 billion KRW
(~$75 million) annually only through word-of-mouth
marketing by members who have used the products.
This would not have been possible if the best technology
had not been applied to the best raw materials. This is the
reason why Absolute’s assurance that “even though there
may be someone who has never used it before, there is no
one who has used it just once” actually makes sense. @
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Six Technologies of Atomy Absolute CellActive Skincare
OHE{D| HEFE AME|E A7IA|0] 6L 7=

Technology That Achieved Top Patent Technology Award
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Ingredients
Technology
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CellActive Code
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CellActive Code™ incorporates active ingredients for the skin from nature
opMollM 22 TS & MES ‘CellActive™ Code’ol| ST}

T =" o=
In addition to discovering effective active ingredients for the skin, cutting-edge technologies have been

specifically applied to each ingredient. After being combined in the optimal ratios, the ingredients have
been reborn as the CellActive Code™ multi-complex.
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CellActive Code™ Technology that finds its own path
AAR ZO}7}= ‘CellActive™ Technology

The essence of Absolute skin science is in CellActive Code™ Technology. CellActive Technology is a unique self-delivery
technology that enables CellActive Code™ to be delivered quickly and accurately to areas in need of skin care.
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4 Upgraded Technologies
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Four Technologies That Have Been Upgraded
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High Purification Technology
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This technology was developed by the Korea Atomic Energy
Research Institute. A high content of concentrated extract is
obtained by eliminating the oxidizing compounds that are
continuously generated during the drying process of green tea to
prevent a browning effect.
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Fresh Bio Technology
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This is a unique technology that extracts high concentrations and
high content of active ingredients using fresh herbs collected on
the same day rather than using dried herbs.
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Concentrated Micro-Complex
Encapsulation Technology
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This technology simultaneously stabilizes microliposomes and
microemulsions. The capsules designed this way have a similar
structure and composition to skin, and thus have excellent skin
compatibility.
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Fermentation Technology
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This technology uses microbial enzymes to break down active
ingredients, thereby increasing absorption of active ingredients into the
skin.
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Atomy Brazil to Target the Latin American

Market

Over 1,500 Members Attend Grand Opening
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Star Master Born in 46 Days

Consul general of South Korea in Sdo Paulo, Insang
Hwang, took part in the ribbon cutting ceremony. It
was unprecedented for a Korean government official
to attend a grand opening ceremony of an Atomy
overseas corporation, which indicates that Atomy’s
status as a global company has risen. Consul General
Hwang stated, “I offer a big congratulations on the
opening of Atomy Brazil and have high hopes that
Atomy will create a wave of K-beauty in Brazil”

At the same time, Japanese-Brazilian Star Master
Akiko Tatsumoto’s product introduction was also an
unexpected event. On June 8, Atomy Brazil started
registering members and opened its online shop-
ping mall, selling Absolute CellActive Skincare,

Atomy Brazil announced its plans to tap into the
Latin American market at the grand opening held
on July 23 at the Transamerica Expo Center in Sdao
Paulo. There were 1,500 members and guests from
Brazil and abroad in attendance including Atomy
CEO Dae-Hyun Kim, Executive Director Tae-Won
Kim, Vice President of Kolmar Korea Institute of
Technology Sang-Geun Han, and Consul General
Insang Hwang. Atomy Brazil Branch Director Heon
Mo Yi stated, "Brazil will join forces with Atomy
Mexico and Atomy Colombia for Atomy to become
the most beloved direct selling company for Latin
Americans."
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Special Appearance by Consul General Insang Hwang
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toothpaste, toothbrushes, shampoo, etc. A new Star-
master was born just 46 days later. With experience
from Japan, Star Master Tatsumoto’s explanation of
Atomy’s top products garnered a great response from
Brazilian members. On that day, 83 Star Masters, 15
Diamond Masters, and 2 Sharon Rose Masters were
promoted, showing a bright future for Atomy Brazil.
The 1,500 attendees were also moved by the Life
Scenario of Diamond Master Alison Saheki. She had
gone to Japan to make money and found Atomy,
which turned her life around. Diamond Master
Sayeki now dreams of buying a house by the year
2025. She shared, “As I have now shared my dream
with all of you here, I am sure that it will come true.”

Direct Selling in Brazil Ranks 7th in the World--
Strong in Cosmetics and Personal Care

Atomy’s entry into the Latin American market is
right on track with the official opening of Atomy
Brazil. A synergistic effect is expected through col-
laboration with Atomy Mexico and Atomy Colombia
which are already in operation. People in Latin
America are a good fit for direct selling because of
their active and friendly nature. In fact, according to
the U.S. Direct Selling Association, Latin Americans
account for 23% of the direct selling market in the
U.S. The WEFDSA (World Federation of Direct Selling
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Associations) data shows that Brazil’s direct selling
market was at $7.048 billion in 2021, the largest mar-
ket in Latin America and 7th in the world.

The total market in Latin America is worth $22
billion with the main product categories being cos-
metics and personal care which account for 73% of
the total, followed by home care products, household
goods and durable goods, each with an 8% share.
Moreover, Atomy also wants to target Brazil’s beau-
ty industry. According to Euromonitor, the beauty
market in Brazil ranks 4th in the world after the U.S,
China, and Japan. With excellent cosmetics such as
Absolute CellActive Skincare and The Fame, Atomy
cannot help but draw attention. Also, there is a high
demand for hair and body products as mentioned
during the opening ceremony, which should not be
overlooked.

As reported by KOTRA, shampoo ranks 4th among
popular Korean products selected by Brazilian con-
sumers. In response, Atomy is quickly working with
its partner companies to develop more products suit-
able for the Brazilian market. Thanks to this great
market environment, Atomy Brazil is rising rapidly
as evident by the fact that over 100 people were pro-
moted to a rank within 46 days of opening including
one Star Master. Branch Director Heon Mo Yi stated,
“Atomy Brazil will write a new history of direct sell-
ing in Brazil” He added with determination, “We will
do our best to succeed not only for members in Brazil,
but also for all Atormy members around the world.” @
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August Success Academy Donation Ceremony at Atomy Orot Vision Hall
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Generous Social Contributions for a
Happy World for Children

Atomy Donates 14 Billion KRW (~$11 Million) to Compassion
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There are children who want to dream, but cannot—children in Haiti who suddenly lost their homes in an
earthquake and are surviving one day at a time, children in the Philippines whose entire family dwells together
in the space of a square meter, children around the world who are too poor to go to the hospital even if they are
sick. This year, Atomy has again become a Daddy-Long-Legs (from the 1912 novel by Jean Webster) to children
who are suffering due to natural disasters and poverty by donating 14 billion KRW (~$11 million) to Compassion,
an international child-advocacy organization.
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A Strong Supporter of Children Around the World
On August 9, a donation ceremony was held in Orot
Hall in Gongju City. A donation in the amount of 14 bil-
lion KRW (~$11 million) was made to Compassion this
time, 7 billion KRW (~$5.5 million) from the Atomy Corpo-
ration and 7 billion (~$5.5 million) from Chairman Han-
Gill Park. Including a donation of 12 billion (~$10 million)
in October of last year, Atomy has donated a total of 32
billion KRW (~$25 million) to Compassion thus far. The re-
lationship between Compassion and Atomy dates back to
last year when Chairman Park contacted the NGO. Chair-
man Park said, “Children are the future of mankind. I
hope that a world where all children can play happily
without suffering from poverty and disasters will come
soon,” as he promised to donate every year.

Of the many social welfare institutions, Atomy is fo-
cused on sharing with Compassion because it is a “nur-
turing” child-advocacy organization. Compassion is a
non-profit organization that nurtures children suffer-
ing from poverty and disasters in 27 countries around
the world. It was established in 1954 by Reverend
Everett Swanson to help orphans during the Korean
War. Compassion does not just help one time, it helps
children grow into leaders who change their homes,
neighborhoods, and society by continuing to support
them. The funds from the donation will help children
in Thailand, the Philippines, Colombia, Indonesia, and
other countries where
Atomy has launched in
Asia, South America,
and Africa. It will be
used for 33 different
projects such as sup-
porting children suf-
fering from hardships
such as COVID-19, civil
war, and earthquakes;
funding tuition, edu-
cation, and vocational
education; and helping
children develop social
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Word of Thanks by Ji-Won Seon, Sponsor of Compassion Korea

60 61

FEBRUARY | 2023 | Vol.05



CSR Editor _Ra-Mee Jung

Donating 18% of Operating Profit

Atomy’s contributions rank highest in scale among
the nation’s top 500 companies. Looking at the top 500
companies last year, contributions only made up 0.09%
of sales. Atomy was the only one with a percentage of
more than 2% of sales. According to CEO Score, sales in
the distribution industry increased 10% year-on-year,
while donations fell 20.2 billion KRW (~$15 million).
However, Atomy has increased its contributions to 24.8
billion (~$20 million), more than double that of 2020. Its
proportion of donations to exports was 2.04%, and the
proportion to operating profits was as much as 18%.
From 2009 to this year, Atomy’s cumulative donations
totaled 77 billion KRW (~$60 million).

Atomy’s “DNA of sharing” stems from Chairman Han-
Gill Park’s management philosophy. Chairman Park
emphasizes, “Companies should be the foundation for
the growth of society,” adding, “Companies should be
the channels through which money flows, not where
money is collected.” As Atomy’s first motto is to “Cherish
the spirit,” companies should work for people because
people should be the goal in and of itself.
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From a Global Company to a Global Donation Company
Atomy participates in various social contribution ac-
tivities around the world. Following the donation of
10 billion KRW (~$8 million) in 2019 to the “Life Cher-
ishing Mom” fund for single mothers, Atomy has been
involved in helping young victims of sexual abuse, do-
nating briquettes and kimchi, establishing an academ-
ic institute at Siloam Eye Hospital, supporting the con-
struction of a children’s rehabilitation center at Jeonju
Jesus Hospital, and supporting local jobs in Gongju City.
Atomy Run, an annual event that first started in Tai-
wan and has since expanded to Korea, Malaysia, and
other countries, is yet another example of sharing with
participation fees donated in its entirety. Moreover,
Atomy has assisted in the operation of medical buses in
areas with poor public health conditions in Cambodia.
Since Atomy started actively helping Compassion last
year, South Korea has become the second largest donor
to Compassion after the U.S. As a global distribution
company, Atomy is actively sharing overseas as its
global sales continue to grow. Atomy has been a leader
in K-immunity and K-beauty with its Absolute Quality
Absolute Price and is now becoming a company that
spreads good influence around the world through glob-
al contributions. ©®

Children in Tanzania Sponsored by Atomy
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Atomy's Member No.1 Spreads Hope to
Business Operators Worldwide

Atomy Member No.1, Young-Sung Yoon, Becomes 13th Imperial Master
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Imperial Master Young-Sung Yoon is Atomy's very first member. Since then, a great number of Atomy business
operators were produced and spread out all over the world. He has had a special relationship with Chairman
Han-Gill Park for the past 50 years.
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A 50-Year Relationship That Started As a Teacher
and Student

After graduating from a national university of educa-
tion, Imperial Master Young-Sung Yoon took his first
step into society as a teacher at a rural elementary
school. As a novice teacher, the educational environ-
ment of the rural schools was not easy, so he started at-
tending Christian meetings to overcome his difficulties
through the power of faith. It was there that he met a
certain high school sophomore named Han-Gill Park.
“He was a very religious and bright student.”

This student-teacher relationship continued on even
after Yoon changed positions from an elementary
teacher to a university professor. During that time, Han-
Gill Park had also moved on from being a student to a
businessman. Young-Sung Yoon was there when Park
achieved great success with his business, and he also
witnessed Park struggle through failure. Yoon always
walked the path of an educator, but he was always there
to help Park whenever he needed. He even accompanied
him when Han-Gill Park went to meet with Dr. In-Soon
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Park of the Korea Atomic Energy Research Institute
which was the starting point of the Atomy business. Im-
perial Master Young-Sung Yoon has been together with
Han-Gill Park during all the key moments in Atomy’s
history.

Becoming Atomy's Very First Member
“Professor Yoon! I think you need to become Atomy’s
first member.” Chairman Han-Gill Park asked Yoon to
become Atomy’s representative member no.1. Having
been an educator all his life with no knowledge or ex-
perience in the business field, Yoon did not think that
this should be his position. He waved him away saying,
“How can I do this if I know nothing at all about busi-
ness?” but Chairman Park would not back down.
Park told him, “You just have to sit there. I will do all
the work.” Thinking back, Imperial Master Yoon smiled
saying that moment was the beginning of today’s Ato-
my system. This is because the company was able to
establish a system that provides both training and busi-
ness support for its Atomy business operators who just
stood by. Taking advantage of his symbolic position as
Atomy’s member no.1 and his background as an edu-
cator, Imperial Master Young-Sung Yoon was mainly in
charge of educating Atomy leaders about the history be-
hind HemoHIM’s origin and development at the Korea
Atomic Energy Research Institute in the early days.
“At that time, I did not fully understand what the Korea
Atomic Energy Research Institute was and why they
were making products.”
After attending seminars for a year or two and giving
lectures himself, Imperial Master Yoon began to really
think about Atomy’s vision. He wondered, “If Atomy
aims to become a true premier company, then what is
the logic behind that?” As an educator, he decided to
search for the answer in the educational system. This is
what initiated the research on Atomy’s community of
n “organization of lifelong learning.”
Imperial Master Young-Sung Yoon enrolled in a Chris-
tian college in the Graduate School of Theology in To-
ronto, Canada where he researched Atomy’s education
system. He earned his Master’s and Doctorate degrees
while traveling back and forth between Korea and Can-
ada over the course of six years and wrote his thesis on
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“The Utilization of Lifelong Learning Organizations to
Promote Sanctification,” focusing on the Atomy commu-
nity.

The 13th Imperial Master Is Born

As Atomy’s business member no.1, his path differed
slightly from those of other operators. Yoon took advan-
tage of his strengths as an educator and researcher to
focus on helping all operators succeed. He never hesi-
tated to give lectures not only in Korea, but also in any
market around the world where Atomy opened.

While he was committed to external work activities, his
wife mainly took care of the business internally includ-
ing running the center. However, whenever Yoon went
abroad to give lectures, his wife, now Imperial Master
Eun-Sook Bae, always accompanied him and took part
in various experiences.

The couple was promoted to Imperial Master in Novem-
ber 2022, the 13th Imperial Master in Atomy’s history. It
may be considered somewhat slow from the position of
the very first member, but it also believed to be the fruit
of steady progress.

From the standpoint of representing all operators, Im-
perial Master Young-Sung Yoon will always put the suc-
cess of all members before his own. As long as he is able,
he will continue to travel the world to all places where
Atomy has opened in order to convey hope to more
people who are doing the business. Beyond achieving
the success of becoming Imperial Master, Yoon longs to
move forward step by step toward building a commu-
nity where all Atomy members serve, love, and share
together. @
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AESAN DSA Leaders Tour Atomy Park,
Calling It a Model for Direct Selling
Companies

President Datuk CG Tan Says, "Bright Future for Atomy Through Chairman
Park's Vision"
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Presidents of the ASEAN Direct Selling Association repeatedly exclaimed "wonderful" as they toured Atomy
Park. At the invitation of the Korea Tourism Organization, the leaders gathered at Atomy Park on September 30
for the ASEAN DSAs Presidents Committee Meeting. While looking around, they said, "We are deeply impressed
by Atomy Park which is a clear expression of Chairman Han-Gill Park's vision." They also stated, "We are

delighted to be able to visit Atomy, the best direct selling company in Korea."

Online Reselling a Major Issue

The ASEAN DSAs Presidents Committee was estab-
lished in 2012 in affiliation with the World Federation
of Direct Selling Association (WFDSA). Currently, direct
selling associations are active in 8 countries including
Malaysia, Singapore, the Philippines, Indonesia, Thai-
land, India, Vietnam and Myanmar. Han-Gill Park,
president of the Korea Direct Selling Association (KDSA)
and Datuk CG Tan, president of the Direct Selling Asso-
ciation of Malaysia (DSAM) were in attendance along
with about 20 other guests including Joey Sarmiento,
president of the Direct Selling Association of the Phil-
ippines (DSAP), Surachet Chousri, president of the Thai
Direct Selling Association (TDSA), Vivek Katoch, vice
chairman of the Indian Direct Selling Association
(IDSA), and Tram Ha, chairwoman of the AmCham
Vietnam Direct Selling Committee (AVDSC).

At the meeting, President Han-Gill Park of KDSA greet-
ed everyone and stated, “I hope we can share our know-
how and use this opportunity for the development of our
industry.” Moreover, President Datuk Tan of DSAM ex-
claimed that he was happy to be visiting Korea and said,
“The ASEAN Direct Selling Association, along with Korea,
will be key players in the global direct selling market be-
yond ASEAN.” During this presidents’ meeting at Atomy
Park, leaders shared the current status of direct selling
in their respective countries. They were all aware of the
issue of online reselling in particular and showed a will-
ingness to overcome this common problem.

The DSA of Malaysia had recently discussed this issue
of unauthorized online reselling of products with the
Ministry of Domestic Trade and Consumer Affairs. As
a result, online platforms such as Lazada and Shopee
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have agreed to allow only
sellers with a “Letter of
Approval” to sell prod-
ucts from a direct selling
company. In Malaysia,
under the Direct Sales and
Anti-Pyramid Scheme Act
1993, products purchased
through direct selling

Special lecture by H il
cannot be sold to others Association 524 561 U312l 613

without a proper license.

The Thai direct selling industry is also trying to intro-
duce similar regulations, and the Korea DSA is likewise
working to prevent reselling of direct sales products on
e-commerce platforms without obtaining permission
by contract through a law firm.

Direct Selling, Serving as a Ladder of Social Mobility
There was also a special lecture by president of the
Korea Direct Selling Association, Han-Gill Park. He ex-
plained, “For the sustainable growth of direct selling,
the paradigm must shift from business-centered to con-
sumer-centered.” He also said, “Instead of prioritizing
income opportunities, we should first secure the com-
petitiveness of our products so that additional income
opportunities come as a bonus. Then, direct selling can
become a bigger industry than any other form of dis-
tribution.” While calling for an increase in the social
role of direct selling, he emphasized that direct selling
serves as a social ladder that provides opportunities to
become rich without capital.

In addition, the Korea Direct Selling Association ex-
pressed its desire to host the 18th WFDSA World Con-
gress in Korea in 2026. Secretary General Tae Oh Kim
of KDSA asked everyone to actively support Korea in
this effort saying, “The Korea Direct Selling Association
will work with the ASEAN Direct Selling Association
toward the development of direct selling in Asia.” He
added, “If the 2026 World Congress is held in Korea,
then people will be able to see for themselves just how
Korea’s direct selling is growing.” The presidents’ meet-
ing concluded with the approval of the direct selling
associations of both Vietham and Myanmar in joining
the World Federation of Direct Selling Associations. ©®

| Park, president of the Korea Direct Selling
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The Future of Direct Selling
Brighter After the Pandemic

The human touch cannot be replaced online...
If we add product competitiveness, we will
reach a new level

A, HHIS K|LIBA
0j2} CS ot

FHERI= 221 | 27t...
MZ Y= Cletix|H =2 BX S0E A

Q. How was your visit to Korea?

A. Korea is the world's second largest direct selling market, and I was
very excited to be able to come and see it in person. The visit was all
the more meaningful as we discussed the current status and future
development of direct selling in Asia together with the Korea Direct
Selling Association.

Q. What do you think is needed most for the future growth of
direct selling?

A. I was impressed by the words of Han-Gill Park, president of the
Korea Direct Selling Association, when he said that we must compete
with general distribution by putting product competitiveness first. It was
a significant statement about the future direction of direct selling. The
growth of our industry requires an open mind to embrace new ideas and
technologies which will lead to an influx of young people and make sus-
tainable growth possible. With a heightened interest in health due to the
pandemic, the current situation is an opportunity for the direct selling
industry to grow one step further. If product competitiveness is added to
the unique human touch of direct selling, then direct selling will reach a
new level.

Q. The Korea Direct Selling Association wants to host the 18th
World Congress in 2026. What do you think?

A. It is very exciting. The Korea market rose to second place in the

world as it went through the pandemic. I believe there is a lot to see

and learn about how that was possible.

Q. What was your impression of Korea’s direct selling company,
Atomy?

A. I am confident that Atomy will see a bright future through the

vision of Atomy Chairman Han-Gill Park. I was especially amazed by

Atomy Park as I could truly feel the expression of Chairman Park’s

vision. I believe that Atomy can serve as an example for many other

direct selling companies.

@

Datuk CG Tan
President of Direct Selling
Association of Malaysia
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Chairman Han-Gill Park’s Trip Around the
Globe

Special lecture tour in the Americas and Southeast Asia... Injuries and pain
cannot break Chairman Park's will for members' success

g, oliel =8 102 thEd

0j3% - Skt 28] E%*.#é*EOI%EEI%J sz o|x| 2 240f

Chairman Han-Gill Park made a safe return to Korea after meeting with members from the Americas and
Southeast Asia, including Malaysia and Singapore. The reason for the trip was to share the new vision and
aspirations of Atomy at the end of the pandemic that had tied down global Atomy members for nearly three
years. During the period of three weeks from October 21 to November 11, Chairman Han-Gill Park attended
Success Academies in Seattle, the home of Atomy USA, as well as in Los Angeles, New Jersey, Atlanta, and even
Mexico to meet members. After returning to Korea for another Success Academy, he then traveled to Malaysia
and Singapore for one week from November 21 to 27 to continue meeting with members.

©
=
i

i)

Chairman Han-Gill Park traveled a total of 40,000 kilometers, a distance equivalent to the circumference of
the Earth, during which time he gave seven special lectures and was able to meet nearly 10,000 global Atomy
members in-person. He ended up contracting COVID during the tour and even cracked a rib after a fall, but
he never gave up on meeting members. Chairman Han-Gill Park said, "No amount of pain can be a reason
to postpone meeting with members who aspire to succeed. I will keep going until the day that hundreds of
thousands of Imperial Masters are born.
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Atomy Is an Honest Company - Seattle Success
Academy

On October 21, Chairman Han-Gill Park left Incheon
International Airport at 6 p.m. and arrived in Seattle at
noon on the same day. In fact, he arrived earlier than
his departure time as if traveling in a time machine
while crossing the International Date Line. Upon his
arrival, he had no time to relax and headed straight
to the Hilton Bellevue Hotel where the Seattle revival
meeting was being held. Only after finishing the reviv-
al meeting was he able to take a break and prepare for
the next day’s Success Academy:.

The Seattle Success Academy started at 2 p.m. on Octo-
ber 22, and members of Atomy USA filled the venue.
After the opening performance, executive members
and leaders were introduced, and members shouted
the company motto in unison. Subsequently, the cur-
rent status of Global Atomy and U.S. product informa-
tion were shared, and then Imperial Master Yeon-Sook
Kim gave a lecture called “Road to Success.” Without a
break, Chairman Han-Gill Park’s video of “A Balanced
Life” was played and the Life Scenario was presented.
The promotion ceremony followed, after which Chair-
man Han-Gill Park finally began his live lecture.

In his lecture, Chairman Han-Gill Park presented Ato-
my’s vision of becoming a multi million-dollar com-
pany. He stated, “When I started Atomy, I did not see
other direct selling companies as competitors.” He em-
phasized, “The true competitors that I wanted Atomy
to compete with and beat are Walmart and Amazon
who generate hundreds of millions of dollars in sales.”
This is because tens of thousands of Imperial Masters
can be produced only when Atomy is able to generate
hundreds of millions of dollars. He also said with confi-
dence that “Atomy USA will soon experience explosive
growth.” The reasons for this are the fact that leaders
who are fluent in English are now rising and that
people who speak various languages from around the
world live in the United States. Chairman Han-Gill Park
explained, “Doing the Atomy business is not difficult.
It is all about repeating simple things. You just have
to ask everyone you meet if they know about Atomy
and let them know that there are products of Absolute
Quality and Absolute Price.”
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Chairman Han-Gill Park Giving a Special Lecture at the Singapore
Success Academy A7} Z MA|A0FIH|O| E2 0! B 5|E

At the employee meeting
that evening, the employ-
ees of Atormy America Inc.
promised that they would
spare no effort in growing
the company. They said, “If
a member finds it difficult
to work together with the
company, both sides would
gain nothing.” They also
declared, “Since members
achieve success by fully
partnering with the com-
pany, our priority is to build a closer relationship with our
members.”

Meanwhile, Ha-Neul Koh, an employee of Atomy Ameri-
ca Inc, mentioned at the meeting that she was surprised
at how Chairman Han-Gill Park was “so philosophical.”
She was deeply impressed when Chairman Park talked
about the third and fourth dimensions, especially when
he explained, “Don’t stay in the third dimension, but
think beyond the dimension.” Ha-Neul Ko said, “From an
employee’s point of view, Atomy’s vision is outstanding,”
adding that “Atomy’s spirit is not only about the material
success of its members, but also about spiritual success,
thereby doubling the synergistic effects.”

Visiting Compassion International Headquarters
On October 24, Chairman Han-Gill Park made his way
to Denver, Colorado, still feeling excited from the Se-
attle Success Academy. He then headed right away to
visit the Compassion International Headquarters in
Colorado Springs about an hour away from Denver.
The Compassion International Headquarters invited
Chairman Park to express their gratitude for the largest
donation ever, both on a corporate and individual level,
and for the PR partnership between Compassion and
Atomy. The amazing thing was that photos of Chair-
man Han-Gill Park’s “10 million dollar donation event”
were displayed on billboard screens all along the road
to Compassion International Headquarters. The heart
of Compassion in welcoming Chairman Park was truly
conveyed.

At the entrance of the Compassion International Head-
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quarters, the first thing that stood out was a statue of
a woman carrying a baby on her back in her clothing
and holding her son’s hand while walking. The boy,
who is holding his mother’s hands, is looking happily
up at her and pointing somewhere. Pastor YongMyong
Moon, who was guiding them, said, “The child is run-
ning to Jesus with his mother,” adding, “Compassion is
confident that the life of a child, the life of his family,
and even the community are influenced and changed.”
Compassion was first established to take care of war or-
phans from the Korean War and is now changing the
lives of countless children around the world.

After touring the Compassion International Headquar-
ters, Chairman Han-Gill Park had a chance to talk with
Santiago “Jimmy” Mellado, the President of Compassion
International. At this meeting, President Jimmy said,
“What Atomy is doing will encourage other companies
to reach toward a greater purpose through missionary
work in the future. This is why Compassion is working
together with Atomy.” Chairman Han-Gill Park re-
sponded, “My main job is to dream and talk about it. It
is God and His people who fulfill it,” adding, “We need
to dream within God and shout out that dream.”

After visiting the Compassion International Headquar-
ters, Chairman Han-Gill Park gave lectures at Success
Academy in Los Angeles (October 29), New Jersey (No-
vember 1), and Atlanta (November 5). In his lectures
in the Americas, Chairman Han-Gill Park emphasized
that Atomy is the first network marketing company to
grow by competing with general distribution compa-
nies, and that it is a company where anyone with cour-
age can achieve their dreams.

WELLDWE
| TEIA
| SUCCESS ACADEMY
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Mexico, Life of Poverty Is Motivation to Become Im-
perial Master

On November 7, Chairman Han-Gill Park left Atlan-
ta and arrived in Mexico. The passion of Central and
South America was very much alive at the scene of the
Mexico Success Academy. Nearly 1,000 members filled
the large venue with their amazing energy. They chant-
ed the company motto in unison and took an oath.
Then, a donation ceremony for Compassion took place,
followed by Star Master Marcela Gomez’s introduction
of products, the “Best Center Award” ceremony, and a
promotion ceremony. Finally, it was time for Chairman
Han-Gill Park’s long awaited special lecture.

In his lecture, Chairman Park emphasized that anyone
with a strong desire to succeed no matter what can
become successful by utilizing Atomy as tool. He said
that the titles of Atomy Imperial Master and Crown
Master look admirable, but things did not start out as
such. He explained, “It is those people who can no lon-
ger stand living in failure and poverty who find Atomy
and become Crown Masters and Imperial Masters.” He
proclaimed, “The problem is that even though people
do not want to live like a failure, they don’t even think
about doing anything to get out of that situation.”
Chairman Han-Gill Park’s special lecture at the Mex-
ico Success Academy resonated with the hearts of
members and even the employees of Atomy Mexico.
Diamond Masters Paul Acevedo and Crystal Gaytan
described Chairman Park’s special lecture as “deeply
moving.” In addition, Edgar Ivan Sanchez Alvarez, an
employee of Atomy Mexico, said, “Chairman Han-Gill
Park’s knowledge and vision were very motivational,”
and, “Atomy Mexico will strive to become a model of
Atomy together with everyone.”

Malaysia and Singapore, Do Not Settle for an Ordi-
nary Life

Chairman Han-Gill Park took a short break after his
tour of the Americas and then traveled to Malaysia
on November 21. A total of 4,000 members attended
Success Academy in Malaysia, about 3,500 from Kua-
la Lumpur and 500 from Kota Kinabalu. The Success
Academy took place in Kuala Lumpur on November 23
and began with a welcome speech by Crown Master
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Fenn Ten. Chairman Han-Gill Park emphasized that
Malaysia’s advantage lies in the fact that there’s a mix
of people who speak various languages. He said, “Ato-
my Malaysia will generate sales of more than 1 trillion
won within the next 10 years,” with the keyword “bul-
gwang-bul-geup” (FFFk), meaning that if you are
not crazy about your work, then you cannot accom-
plish what you want. He stated with confidence, “By

that time, all members present here will achieve the =
rank of Royal Master or above and live successfully.” glof A
After finishing up in Malaysia, Chairman Han-Gill A
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Park moved on to Singapore, the financial hub of South-
east Asia. At the Singapore Success Academy held on
November 25, Imperial Master Dong Cheol Park shared
about his path to success as well as the meaning behind
the Atomy business with the 800 members in atten-
dance. Here, Chairman Park stated, “Even in Singapore,
the most prosperous country in Southeast Asia, Atomy’s
vision and values do not change.” He said, “Do not be sat-
isfied with an ordinary life that is 100% stable. Instead,
dream of a life where you can help others while doing
what you love and traveling anywhere you want.” @

goj Aot Mo dAE HixaL FHote 5§ FE
A A7tz ER o] E3lth 25U THAE QPR A
fl2op7temjoll= HEd Qlsl|e] dutiE] 7} Aprlo]
< /359] A3t g ofEn] Arj € eju]E 800
9] F]ol|A HLFrh A7IE 2 A B 3]
‘ot 7P Fals A7FEEAAE ofF
A3t 7FA) = WskA] Gh=tP ™ “100% SHalet
31 Al

L X o
>

o 9
e g 2 |

,

F

=)

0

rlo

WFE Pslekt] W) a5
b, b Ale 28 Thin g moe

27k B8 AePela 9 @

ST
2
T

xe

», o,
w o of
off

14
o
2

ol

Chairman Han-Gill Park's Live
Lecture Touching Beyond Words

Achieving Financial Freedom and a Balanced Life
Through Atomy

9512 10| X1,
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Q. How did you find Atomy?

Daniel Lim: I had experienced failure in network marketing before, so
when a relative introduced me to Atomy, I was skeptical. But after four
years, I noticed how my relative had changed, and that's when I started
looking into Atomy. I began to understand Atomy's vision especially after
listening to the Chairman's lectures, and decided to do it.

Paul Acevedo & Crystal Gaytan: A couple we know introduced us to
Atomy health products before we knew anything about the company.
We started to fall for Atomy and were amazed at how hard Atomy works
for the success of its members.

Q. Any thoughts after listening to Chairman Park's lecture in person?
Paul Acevedo & Crystal Gaytan: Words cannot express how we feel.
We heard him for the first time in 2019, and this is our second time. Our
hearts are overflowing, and we feel confident that we can do anything.
We are especially happy to have shared this experience together with our
partners.

Daniel Lim: After the Success Academy had been suspended due to the
pandemic, Chairman Park himself was able to come and give a lecture
in-person. Even though the pandemic is not completely over yet, he came
with passion and love for the members, and I was very moved by this.

@

Royal Master Daniel Lim &
Diamond Masters Paul Acevedo & Crystal Gaytan
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Q. What part of Chairman Park’s lecture was the most inspiring?
Paul Acevedo & Crystal Gaytan: The whole speech was wonderful. It
was impressive to see Chairman Han-Gill Park's passion and energy. The
fact that he has high expectations for Mexico and that we can share this
vision together is what I loved the most.

Daniel Lim: I am so excited about Atomy’s vision of continuing to open
more Atomy branches and becoming No. 1 in the industry by 2030.
Also, the goal of building a school for children all around the world really
touched my heart.

Q. Personally, what do you want to achieve through Atomy?

Daniel Lim: I want to become a “truly free person” and enjoy a balanced
life together with my partners, not just succeed on my own.

Paul Acevedo & Crystal Gaytan: Atomy is a path that can change my
life, the lives of my daughters and family, and everything about my life as
well. Atomy will help us achieve financial freedom.

Q. Do you have any words for your partners?

Daniel Lim: Atomy is not a business where those who are capable suc-
ceed, but a business in which people with earnest dreams work together
and succeed together. We can definitely reach success together if we
have the tenacity to rise up again even after facing small obstacles.

Paul Acevedo & Crystal Gaytan: Chairman Han-Gill Park once said,
“Achieve your goals and have the desire to grow.” It changed my life. If
you join together with Atomy with passion and determination, I am sure
that Atomy will change your life.
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CARTOON Cartoonist _ Jae Ho Heo

Atomy Absolute Wins King Sejong Award

Finally, announcmg
the top award in
patent technology,
the King Sejong

Award.

It looks like this year's King
Sejong Award goesto a

targets damaged cells to

whitening, and skin
regeneration.

-"“1-'\."' T

Wow, Absolute even
won a patent
technology award.

They say it's a technology that

effectively absorb the ingredients
for strengthening of skin barrier,

Wf\%ml ‘:},.(f

Who knew this much
technology could be
applied to skin care! That's
amazing.

The award goes to a technology used
in Atomy Absolute CellActive Skincare
called “Peptide Design Technology for
Blndlng to Specific Skin Cell Receptors.”

Thank you so much. I owe
this great honor to the 16
million Atomy members
around the world.

@ep
N

Yes, it's the King
Sejong Award, the
top honor.

The top award?

Does that meanit's ||
the best of the pat- /|

the technology, adequacy of
the scope of rights,
and industrial applicability
are all evaluated.

ent technologies?

k4
%/ Yes, that's right. For this award,
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Based on these, it \
received the highest |
score of all the other
technologies submit-

ted in 2021.

Raias)
)

Didn't it also \x_
receive the Jang i
Young-shil Award

last time?

\._F.._._._._.-f

/" Ahyes, the IR52
Jang Young-shil

' 4 \iwid‘_rﬁ t

‘Jang Young-shil

Essence. |
| .
[ ran== |
Award -/ | |
h ﬁ L

This award seeks out r
products with 1
outstanding new I [
echnology on a weekly
. I
basis. Notonly was | [
Absolute recognized, | o
but so was Atomy ||

received NEP (New Excellent

' In terms of technology,
Not only that, Absolute also it was the first in the
cosmetics industry to

Product) Certiﬁcﬂ/\&hieve a Triple Crown. /
S o "

hWHImHW'ﬁ

‘,R el

> I,f Yes, Absolute was the firstin
— | Koreato receive the King

' Sejong Award for

technology in cosmetics. On

top of that, it also won the
Jang Young-shil Award and
NEP certification all based
on technology.

What is the
NEP award?

It's not an award, it's a
certification called “New
Excellent Product” that
recognizes products us-
ing the latest
technologies in Korea.

So, Atomy Absolute is uniqu

to achieve all three awards: King Sejong Award,
Jang Young-shil Award, and NEP certification. ]
"

e in that it was the first product

L]

ﬁhmlﬂﬁ

That's right. It was the first in histo
among the countless number of

cosmetics market in Korea.

v

products within the 15 trillion KRW

So are you saying that of all
the cosmetics in the country,
Absolute is at the top, at least

in terms of technology?

\\'l| / Exactly. And not just
that, but also in terms

| of quality, wouldn't

you say?
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An official from the Korean
Intellectual Property Office said
that he hopes Absolute will boost
the status of K-beauty and that our
products will help in pioneering

. theglobalmarket.
-__\_‘_'_'_"‘-\.':_'__-
l_ C! ,im_
L% = f;, ) P

But what exactly is the “Peptide Design
Technology for Binding to Specific Skin Cell
Receptors” that won the King Sejong Award
this time? I don't get what that means.

}/ You've heard of CellActive
| Code and CellActive
Technology, right?

Yes, it's in the product
description of Absolute.

fComposliqte I\lllaterials'|

| Technology [ 1

CellActive Code is a composite materials technology that applies codes tailored to
specific areas and functions of the skin using the best raw ingredients. CellActive
Technology isa smart encapsulation delivery technology that quickly and accurately

4
Mlcrocapsule/

Absolute
i .-, Linked
CellActive “@y' peptide

. Code
(Almight)

Absolute

CellActive

~“= Absolute

2nd capsule
CellActive y f\o Attachment of

{ Skln 1
8 !

rSmart Encapsulation Delivery
Technology
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all that!

o

Wow, you remember

That is the very technology that won ",
Of course! I need to the King Sejong Award thistime.
know it to explain it

to my customers. Binding to Specific Skin Cell Receptors”
is just the official name for the

patent application.

“Peptide Design Technology for |

Do you know how
much Absolute sold
last year?

Definitely. It sold
over 130 billion KRW
last year.

No. Was it over
100 billion KRW?

It makes sense that products
backed by technology are
recognized by consumers first.
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Right. As Chairman

the products sell / I

/" That's true. Since the

Han-Gill Park always says: " "! products are so cheap
and good, there's no

themselves. \ pressure in telling
_ :

From the best technology *
to top-notch raw materials, .
world-class manufacturing | |
facilities, and consumer-cen- | |
tered distribution know-
how, Atomy has it all.

thers about them.

f/ It sure does. It's no easy

| sales of over 2 trillion KRW

feat to enter more than
20 countries and record

within 12 years!

Park said Absolute Quality
Absolute Price is a very clever
strategy?

Did you know that Chairman \'\‘

Clever strategy?
Think about it. Absolute has

been recognized for having the
best technology in the history
of cosmetics in Korea, but it's
sold at less than half the price
of any luxury brand.

Half the price?
Maybe a quarter.

Consumers know that,
so there’s no need for
advertisements.

Consumers don't buy the products,
because of advertising or mar :I
keting. They buy the products
because they fall in love after
trying them.

Aha, so that’s how the
products sell themselves.
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And that's been proven by
Atomy Absolute achieving
the Triple Crown for the
first time in cosmetics.

Right. Such smart products are
the secret to Atomy'’s growth

into a global distribution
@‘ o /1'

| a consumer-centered distribution
company where the products

\ | / / That's why Atomy is considered

themselves create the
consumers. %
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Atomy Business School

Up next on the news... the global direct
selling company, Atomy, has launched a

of its members. Journalist Heo reports.

afomz

ATOMY
Live News

ABSisan Ms of the Start

education system that Up, Build Up, Level Up,
is a continuation of the and Jump Up courses
ABR course that started which all operate on a
last year. credit-based system.

=

Atomy Business School

MBA Program

Course Course Course Course

Year 1 Year 2 Year 3 Year 4
Course Course Course Course

Yes, this is reporter Heo. Y ABS is a “Master of Business Atomy

! : Atomy recently opened
special educational system for the success “Atomy Business School”

for its members. opened in April.
[~

program designed to produce experts
in the Atomy business which officially

OHE{O| HIZLIA'AS

ATOMY BUSINESS SCHOOL

ABS program manager, Ms.
Avis, says that what you
learn from ABS goes beyond
just a mastery of the Atomy
business. It can also help
your daily life, work life, and
character.

It's not just a business course,
but more of a lifelong learning
system concept like a book
club or open course.

So what you learn at
ABS is not a business
course?

Hello, my name is Avis,
and I'min charge of

Let's hear from the
manager of Atomy

The existing education was
more focused on getting
together to motivate each
other and work together
with one mind.

What makes the ABS
course different from
the existing Atomy
education system?
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But through Atomy Business Why did you /
School, I can study systematically start the ABS
to learn the information I need. course? \

* Inrecentyears, Atomy'’s
business environment
has changed drastically.

Yes, instead of meetings in
person, there are many new
opportunities due to the
development of information
technology such as

————— metaverse_.}/_‘--’

That's right. Now that the
Atomy business is in the era of
non-face-to-face, we needed

an online learning system.

Isee.Iam really looking

made up of 4 courses: Start Up, Build Up,
Level Up, and Jump Up. Could you please

forward toit. I heard it is

S‘ briefly explain each one?

o) e ) s

LSta rt

k.__.J

LBwId LLeveI J Uuu p

K

Next, the Build Up course
is where you will come to
understand the philosophy

Start Up is the introductory
course where you can learn about
what network marketing is and

The Level Up course is for
experiencing Atomy
products and the business

And finally, Jump Up is
where you incorporate
everything you learned

Lifelong
career
Honestyand Good- Luxuryfor the
nessIstheBestPolicy  Masses

why you should choose Atomy. of Atomy and Chairman firsthand. until now.
Han-Gill Park.
Product Expert  Business Expert
course course p= ]
Netlllvork P - . amknowledgeon
marketing Platform i i y et
_—? . 'business B?\L(&lg Own  WorkTogether A
anglng eader I ne Heal
Balﬁfneced Times Share with others £, Cultivate responsi-
Competitive edge . = i ]

P = Developskillsto

fosfl * createproduct b Coltivae nfluential

WS portfolios tailored to leaders
customers

Mongsang  Luxuryfor = Atomians
Leadership 'theMasses = Coaching
Academy Academy School

/ Wow, all the courses
are packed to the
brim with nothing to
waste.

If you complete all of
these, you will truly be
reborn as a leader of
Atomy.

Ms. Avis, is there anything in
particular you look forward
to as the Atomy Business
School opens?

/

First, I look forward to
members becoming
Atomy business experts.

Next, I hope that
everything we've
prepared will be helpful
in all aspects of the lives
of Atomians.
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So ABSis notjusta
place for learning
about business, but a
place for life lessons?

Yes, because for
| Atomians, the Atomy
business is connected

to all areas of life.

Thank you. This concludes our talk with Ms. Avis from
ABS. The Atomy MBA program called ABS is expected
to lead many Atomians to success in the future. This is

Reporter Heo from Atomy News. _._._F'J/

A
S
N

Atomy Business School?
Is that different from ABR?

Yes, they're different. Atomy | | A college course?
Business School is like a

college course for the Atomy e

business which officially

opened on April 1.

Because if you complete the
course, you will become an
Atomy business expert with
the equivalent of at least a
bachelor’s degree.

Hmm, so if you
complete ABS, you
will be successful.

" It doesn't exactly equal

success, but it will
prepare you for success.

Because success has to come
from yourself, not from ABS.

Then is ABS like a training
center for success?

Yup, but not everyone
who gets an MBA will be
successful.

I see, so if you go through
ABS, you become
qualified to succeed.

You can think of it
that way.

ﬁ

It sounds like you know a
lot about ABS... areyou in
training now?
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Oh really?

For me, it felt like

organizational
management.

Haha.I've already || How was it? Syh:\il’gy was crgatt:d have helped your
taken the courses Is it worth oetween produc business.
as a beta tester. doing? information and

Ooh, it must

Yup. Others have said that

it was good to learn
systematically not only about
the Atomy business, the trend
of the times, and the platform,
but also about life skills and
know-how in general.

Then I want to take
the courses, too.
How do I apply?

You can apply on the ABS
website where you will find
detailed information on how
to apply, study guides, etc.

wEnmus

Busin

Welcome to Atomy

ess School

According to the head of ABS,
people should definitely take the
courses because there are plans
to create and educate on a vari-
ety of content like new products,
trends, and changing times.

It guessit's like a

required course for
Atomians who want
to succeed.

way whi

Yes, all Atomians have the right to
get to know Atomy and move
toward success in an easier, and
more intimate and convenient

Is that the
Atomians’ declaration
of rights?

le enjoying it at the
same time.

Atomians have the right to succeed, and
Atomy has an obligation to do its best to
support Atomians in becoming successful.

N2
success

So that's why
Atomy’s management
objective is customer
success.

Yes. The global direct selling
company that is running fervently
toward the all-important goal of
Atomians’ success is none other
than Atomy.

B
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Absolute CellActive Skincare

Do you know why
Absolute CellActive
Skincare is called Absolute?

Because of its
Absolute Quality
Absolute Price?

That's part of it, but do
you think I'd ask such
an obvious question?

Then is there another
reason why they call it
Absolute?

Of course. Absolute
CellActive Skincare is
called Absolute for
4 reasons.

First of all, the
raw ingredients
are Absolute.

What kind of
ingredients
are used?
O i E:'j d
Al { :

Have you
heard of
EGF?
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Yes, EGF stands for Epidermal Growth Factor,
and it literally means just that.

stratum corneum

epidermal layer
EGF

_,_.____
-
—
-

Hair
follicle dermal layer
[ - Fibroblast FGF
Sweat — ' subcutaneous
pore tissue layer

—= muscle layer

What growth
factor?

Epidermal cells.
Basicallyit's a

substance that helps

regenerate the skin.

OH =8 EGF2t1
Se=h)? oo}7

ECT
@ -

It's a type of peptide protein How much is it?
that's very effective, but
extremely expensive
because of low production

As much as the
price of gold? g’
volume.

G

EFG is much more expensive than gold
(morethan 10,000 times)

Gold doesn’t even \‘-,
compare. They say
EGF costs 1 billion

'@Kjw pergram.

s

9

+-19/=1,000,000,000

af/1 billion KRW per
[ gram?Ican't

\\____ believe it.

2 0j|m|H Y D2 A e (epidermal growth factor)S £0{AM
OfZ|ofl =21 5, 2 ICHR sHA{stE "HI|MZEH AR 2t 544,

EIRTE
HEOME FGF
L&t A%

o83

EIHE £ stot
IS0 S SO
Saoj 2 PIMLp

2E2| TE|E CHYZIoIL),
T12c| O] Eak= FOLER| 2
AL0| HOlM 7150
O{OFFAISHAE.

Sat=CLEM B EGR(12HH 0|4 HIE)

2? 201

T R

'S
— A
uv—l\

g%f

ez obgyR], )
1J24gh10e e [ | ol AR

'@ijfﬁcl‘éﬁl./f \\m-____ﬂ

/245t 102 947

=1,000,000,000

96 - 97

FEBRUARY | 2023 | Vol.05



CARTOON Cartoonist _Jae Ho Heo

Since this kind of
compound is included, it's
Absolute starting with the
raw ingredients.

expensive

Wow!l! Even though such

are used, the price of a
6-piece set is less than
200,000 KRW.

Itis truly an

ingredients .
Absolute price.

Right. Although it's a premium
cosmetic that contains the
very expensive EGF ingredient,
it's a popular luxury product
that costs less than 200,000

KRW, making price the
second Absolute.

Hmm, there’s no denying
that. So, what are the

other 2 out of 4?

The third is
Absolute technology.

Oh, technology! I knew that. It is the
only cosmetic to have received the
King Sejong Award for Patent
Technology.

Is that all?

The cosmetics developed using CellActive Code
and CellActive Technology was the first in the
industry to achieve a Triple Crown. That's the

Absolute technology applied to Absolute

CellActive Skincare.

lant-based high
purity EGF

Wow, you really know. The multi-complex composed of
EGF, Dormin, Lupin protein, and Yosemite fermented
extract in just the right ratio is called “CellActive Code.”

Comn)
Yosemite fer-
mented extract
Lupin
protein
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State-of-the-art targeting technology that quickly and accurately delivers

effective ingredients to problematic skin areas, revitalizing skin tissue.
r~ =
dead skin

Not only that, “CellActive Technology”
delivers the CellActive Code exactly where
itis needed like an ultra-precise guided
missile. That is Absolute’s unique Absolute
technology.

sagging sebum

fossofa| ™ darkening melanim

tlinizing
elasticity redusﬂ)& ifting
smilelines elastic—ity’
lack of vitality o
autrition
bruises

smile
lines

dryness

Plus, the technology in Absolute R It's no exaggeration to say H2|0i| CisH YWLEFE HEI= — g ol OIC|2 Y3l WEFE
CellActive Skincare was an enhancement Concentrated Micro-Complex ) that the technologies applied 271700z 7|=2| HISUETEE | ¢ 0 i =) || SHEIE 2ZIFH|00] HEE
of the previous Atomy Skin Care 6 System Encapsulation Technology to Absolute CellActive Skincare 200|328 =2 YO0|= 1 A =S EHE Vsl

by upgr._ading the existing multi-liquid Stabmzingigg’;:?;‘;;‘;”f:rﬁﬁ;’:;someand are the ultlmate championsin 5h= S 7|20| ofE{0| AZIH|] umlﬁ;géﬁi%ggjgh%ﬂ - aziero(2ln e 2p0|
crystalline capsule to a concentrated micoroemulsion simultaneously cosmetics technology! 6 A|AEI0| 7|22 52T 3/340] D) 2 B 2 A0 ® B lag 2 OIL|2K= 2 0]0| ARALL

Excellent skin compatibility with optimal skin structure and similar composition

micro-complex capsule.
p p Microliposome Hé‘-z‘i ,J\ I ﬁCH N o
=" Stabilization of water-soluble active = ’ !;_‘" *‘ = I_?a'_.l .
ingredients T T i
Effective moisturizing ingredients TR B
Microemulsion ETpO L
Stabilization of active ingredients o ii'IL-f-!:F Ee
Effective moisturizing ingredients E S
. o

- o

Yes, about how they o = o
. ' It wasn't only lot J134Gi| op7t EGFE = SOR0. 12 H|CH I oot
o e et Dormin, not dolmin. Haveyou || - planted lotus seeds | [ oo rere ere Soirols 2xisialz Eoojopne=el || TS aimliog |/ o a0
EGF, dolmin, and the lupin heard the news about seeds from the Goryeo : = ToHHS 2:314 2{0| M|OH0| L0} & 2
others like dates and WOl A £0 2177 Gy 2= d=2= 504
AT TTT— 2 H

Dynasty, and they A 22| 23 Z 5

bloomed...

thing are? from thousands of years ago

germinating?
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ARIZEUOL.

lentils.

AraRed Lotus

Lotus flower from TOOE] &M
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structure of Dormin sleepyzgtér 700 c20 A2 Rx

When the environment is not ideal for a seed to germinate, Dormin allowed the seeds Ok, so a substance HCHE US E|E EHHO| Ol Of, Ola| HEHS A= E=S S 20|0| 28414 A~ 2{140| £ J3 =0
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And lupin protein is a protein extracted from lupin seeds, a It's all very essential. I feel If people try it T2\ 2njcieszle 20| 5t Z=0| SEX|N|0|M 22 5= 2| S 2! 20| Sy AES| EH
type of beatn Ittsha con;poner;t th:';heIpslsltrengthfetrrl]thele(tlssue like Absolute is definitely they will realize E._PH_'F%E I, _]Il 2| EI|2} RI_IIF'-E WEEE FEE Lo SHE fﬂ.‘%—?—é?f Al Cf &5t
w ermatand dermatlayers ofthe skin Absolute after hearing all it more. Q’l_ﬂl_ﬁl O] = &&0IOF _{// Y&5E siti= =20 71 EHOE.
of this. et 23t
epidermis 21|
dermis Zlm|
= | |
. —— _ _
I guess so. Even just thinking about exa S;(::ti n 5\\[/'?: i']fat:: ;2\2?¥J::dpiiol?:: Someone who's JFAL ABE d2tle2s StA|T }EPE—'I% M—gﬁﬂiil gt ﬂE_ A
using it is making my skin firm up as 99 G- pretty sure there woulc'i be never used it before? S D22 AJZH0] 2| HE]SHAM =g ’J‘_lPEr %DLEI_EFQ ot BA| ZE AR
if time is being delayed. Haha! no one who has used it only Can there be such a EdZENZ MelCK=7 5}5)5t ALEst A2 gle 04 & AHO|
person? SHAS0IA| HS7F? JeiM QICH...

once. That's the kind of
Absolute cosmetics it is.

BEZEN AL

; ’ The raw materials are Absolute, the = A= ABE T LBE e
Right. That's what 2|7 G HAI = OH OHt =
We need to work harder ouI?Ato abzsin:ss technology is Absolute, the price s What do you mean? It -r;| b 'lET 215 . oL TE|_0HE-| ] =< ==27= =y =87 Fe g
so that there are no such my Absolute, and the effectiveness is should be quintuple, =35M O3 Ss AHAL L SHOF S s YUEFE, BT .:"I-g-r“e__ 20| o2t

members have ?;lEiﬁﬂlil

todo.

H=2E YESELL

not quadruple. AH2H0| SIS SHOFl. 20|

unfortunate people.

Absolute. It’s called Absolute CellActive
Skincare because it's quadruple
Absolute.

i ' o2 oA S E MIZHE|= 215 = ok 2 oy 4l
Quintuple? It's the Atomy members who Of course! Atomy Absolute CellActive Skincare S 7 27t JGFEEEJ =T éji EI: ORI} LhoF Tea DHA = DJ-IJIE.H i
What else is promote Absolute CellActive I almost forgot. with quintuple Absolute power! EWLEEN)? AZIHOE M Jj|?4|?1=| 4= 4 AREE OHE{D| WEFE MAE|=
2| OfE{0| 2IAHS0|A].

Absolute?

L

Skincare around the world.

Ingredients
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Members Technology

Price Effects 7H o |
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Imperial Master Jung-Soo Park's Journey to Success
Started From a Duck Restaurant That Failed

| In the early 2000s I

Business seems
to be doing well.

Of course. I wouldn't have put it up
for sale if it weren’t for my other
work. You are going to hit it big.

—
CouldIplease \I [ Sure.

takealookatthe |
ledger?

After taking over

Oh no...Ican't believe I
took over such a worthless
pizza store by paying a
premium that's worth
more than the deposit.

How could I have
been scammed this

Jung-Soo Park closed down the store
and got another job, but her dream
bad of becoming rich never faded.

When a new department store opened
up in Jeonju, she opened a store there.

two years.

But the department store
closed down after just

After doing this and that, Jung-Soo Park opened
a duck restaurant as they became popular.

]

e
>

A

| Thisis my last shot. \
J\ I'm betting the rest
of my life on duck.

-

But she was late to the trend. Business gradually
declined against her expectations, and the

One evening, about 16-17 people met together,
all of them with bad credit.

headquarters went bankrupt.

Why does
|/ everything
Ido fail?
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I'll help you live in And I will give you $1 The best condo? I'd be k f-'“ You must be able to believe U_l A‘—FOIIH }"%I\F = EZI_TP_ZJE-ZP |' EI”J" | [ HIDEI _E% DI-]1|-_§? k ,."f o EEJXI = _ﬁg
the best condo in million in cash if you happy just gettingaway /| in things which are not seen. OHIE 0| M & FHIe2 109 &= MgbaO|OF Sk 2= ) U= 4= UO{OF LT,
Iksan. make it to the top rank. from renting a room... /| Atomy will eventually generate =23 L C c2| Holc}, QI . | OHE{O|=al2l0|A O =

more sales overseas than in
Korea.

\ OIS S2= SAPt

2 gLt

_ 7

Being able to live well a few After coming home IaFe, she organized HemoHIM ar?d cosmetics Oka}/, I'm going —lef Bl THASHA A A 5t S0l SOI=t = OI0|12 204, CrEde| FYs 2y, g5k
years later is better than for the next day’s business as she watched her sleeping children. towrite a letter to 4D D EIS0E 2| &2 20} ERAES A5 EHe0h = Iéko—”;'ﬂ ﬁ_ﬂ%
staying poor forever, even Chairman Han-Gill @ [ F0f & A= Z40| MM SOIEAL
though it'll be tougl’1 It's Park and ask him. RI_'_Iﬁ: | Eg ?:-ﬁ:: ‘
: OLolUA= B F=

what's best for the kids.

2 UASN

OHE{DIOM ‘d=&

'\E_"—‘*r" US P/

Will it work out?
CanIsucceed with

\ Atomy?

/ A seasoned aviator can fly comfortably just \\\ / 73% %% Hi t’:ﬂ"“ = QETH S0l
a L=
/~ Dear Chairman, by looking at the numbers on the instrument H'.I /~ RIAS O BIKHE Bl A ‘mﬁfg‘i B ‘1'3%0": H'.I
/ fﬁ””ﬂ"i‘ffff??,dmm - panel, even through thick fog with low visibility. \ / o/ . )7 WIS £RIGE ED T b t'g = \
v Wh fly high above the clouds and £ all in) HE Fm2 THQESI B £ QR
5 0G0 alin? Can 177 / | en you fly high above the clouds and gaze at J 5 g 2 HorE | = oz o gl gy o J
—_— weanirisk \ the blue sky, your anxiety will quickly turn into L NEL AHE Y \ <5 = Ol M L& A5 S HitEH
My 1amily’s ivelihoog? ‘ \ shouts of joy. Right now, the readings on the %’Wﬂr’ \ EQT B ©ELE arjiu u-h_
\ Atomy flight instrument panel are good. \ KIg OiEiDI R ui t’tg HIITEC! SRIE
o o oo RuTH
I -From Pilot Han-Gill- I o _
B | - < B )
— - -— - —
Center Y ~ HH ~7
Isaw it on the news. It ‘ C M= = Ho| =
L . . , It only costs _ =402 LIRS, St=ole EOfsil= O|AH| 7tH0| 65
You know the Korea Atomic contains ingredients | | Itis even made by Kolmar, Korea's about $60 for S A E s HGJIQR}LEE} 2| 10| 312 MA7 |0l SHM|E0]| 76500/
Energy Research Institute. that are 100 times top cosmetics manufacturer. this set of 6. OIAZ. HIIM EF et | 25 127, = 5} By gt EH| OF 5
The Fame is made using better than those found Giveitatry. ME o= oL ﬁ%gﬂ'l_ 1008 2 420| 20102, 5t detE M 2, S1o] 2ot sHe.
patented ingredients by _inregular cosmetics. i N dEl=2 0= =Y =ooicin P N
this institute. 'l P A1000/0]2. A SO{QULCE
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UCH A

MEHL.

That's pretty

cheap... I'll try it.
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Recently - 1532
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Imperial Master Jung-Soo Park is now enjoying her time with Yay! When I was little /' Mom would always OfA| &9t 5 OFO| S 2} 24104 M AHIY F2 OHIEENIM OF%, o{2im o HOt=H| 210
her two grown children in the best condo in Iksan. I didn't know why yod comehhomehlaf"i)bm SHE AIZIE BEUD Q)= uhd 4 o2 | oi0}7} OHE{D|2 2 Jsi=h|.. A2
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CARTOON Cartoonist _ Jae Ho Heo

Atomy is a company that makes
dreams come true for those who are
desperately dreaming.

-

y

My dream was to allow you
both to go after what you want.
Iworked hard at Atomy to
achieve that, and that's why I
am able to smile and talk about

those hard times now.

Welcome to the promotion
ceremony for Jung-Soo Park,
Atomy's first Imperial Master.

Iam so nervous...
umm... I don’t know
what to say.

My name is Jung-Soo

got to where I am now. e

One day, I realized
Park.I'm not sure how I something.

Becoming rich is impossible

by your own efforts, but it is

possible when many people
work together.

And Atomy is
where it happens.

The greatest thing
about Atomy is that all
of you can make it this
far regardless of ability.

I owe this position of honor to your confidence in success and
your will to succeed. Thank you all so much.
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ONLINE &
OFFLINE TOOL

atomy.com Oprad0l

Atomy's Official website

shop.atomy.com

Atomy Korea's Shopping Mall website

gggch
OiE(D] 28 25T

ch.atomy.com

Channel Atomy with content including videos,
product information, and news reports

= a v o® b ChaTOMY A & a

global.atomy.kr Opsedn

Atomy Global Mall(At.G Mall) website
Meet Absolute Atomy products from all
over the world. E
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Atomy Ticket

Global seminar schedules and
notification services

foriOS for Android

Social Media

Atomy Korea channels.
Find links to regional office's social media
pages at atomy.com under Atomy HUB.

YouTube
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Facebook
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Instagram

Publications

Company profile, magazines, catalogs

ATOMN
ATOMY CATALOG "-"ZE-'-:”.'I.'
. One World, One Slomy
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THE ATOMY DNA

This book contains Atomy's management
philosophy, vision, and a decade of footsteps
and achievements. It is available for purchase
through Atomy's official online shopping mall.




GLOBAL ATOMY

REGIONAL OFFICES S
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KOREA shop.atomy.com

TEL 1544-8580

FAX 02-888-4802

E-MAIL atomy_kr@atomypark.com

USA www.atomy.com/us
TEL +1-253-946-2344
E-MAIL atomy_usal@atomypark.com

CANADA www.atomy.com/ca
TEL +1-604-559-5063
E-MAIL atomy_cal@atomypark.com

JAPAN www.atomy.com/jp
TEL +81-3-6705-8640
E-MAIL atomy_jp[datomypark.com

TAIWAN www.atomy.com/tw
TEL +886-800-586-685
E-MAIL atomy_tw(@atomypark.com

SINGAPORE www.atomy.com/sg
TEL +65-6797-9570
E-MAIL atomy_sg(@atomypark.com

CAMBODIA www.atomy.com/kh
TEL +57-1-489-7928
E-MAIL atomy_kh(@atomypark.com

PHILIPPINES www.atomy.com/ph
TEL +63-2-8776-8177
E-MAIL atomy_ph@atomypark.com

MALAYSIA www.atomy.com/my
TEL +60-3-2718-8989
E-MAIL atomy_my(@atomypark.com

MEXICO www.atomy.com/mx
TEL +52-55-5086-2855
E-MAIL atomy_mx@atomypark.com

THAILAND www.atomy.com/th
TEL +66-2-024-8926 to 28
E-MAIL atomy_th@atomypark.com

AUSTRALIA www.atomy.com/au
TEL +61-3-9133-5100
E-MAIL info_au@atomy.com

INDONESIA www.atomy.com/id
TEL +62-21-2278-0236
E-MAIL atomy_id(@atomypark.com

RUSSIA www.atomy.ru/ru
TEL +7-495-189-74-94
E-MAIL atomy_ru(@atomypark.com

CHINA www.atomychina.com.cn
TEL +86-400-107-1999
E-MAIL atomycallcenter@vip.163.com

COLOMBIA www.atomy.com/co
TEL+57-1-489-7928
EE-MAIL atomy_co@atomypark.com

HONG KONG www.atomy.com/hk
TEL +852-3611-7706
E-MAIL atomy_hk(@atomypark.com

INDIA www.atomy.com/in
TEL +91-124-695-9000
E-MAIL atomy_in(@atomypark.com

NEW ZEALAND www.atomy.com/nz
TEL +64-9-86-999-88
E-MAIL atomy_nz(@atomypark.com

Turkiye www.atomy.com/tr
TEL +90-850-290-8060
E-MAIL atomy_tk(datomypark.com

UNITED KINGDOM www.atomy.uk/uk
TEL +44-20-3878-4522
E-MAIL atomy_uk(@atomypark.com

KAZAKHSTAN www.atomy.kz/kz
TEL +7-727-347-01
E-MAIL atomy_kz(@atomypark.com

KYRGYZSTAN www.atomy.kg/kg
TEL +996-312-97-57-22
E-MAIL atomy_kg@atomypark.com

BRAZIL www.atomy.com/br
TEL +55-800-878-2266
E-MAIL atomyamavc@atomypark.com

MONGOLIA www.atomy.com/mn
TEL +976 7744-8580
E-MAIL atomy_mn(datomypark.com

Uzbekistan www.atomy.uz/uz
TEL +998 78-150-2220
E-MAIL atomy_uz(@atomypark.com
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ATOMY YOU CAN TRUST AND USE
IS YOUR SHOPPING CURATOR

Having rooted on Absolute Quality Absolute Price policy,
Atomy takes a step forward to become a "Shopping Curator:
Atomy You Can Trust and Use" that must gain trust from
consumers. Masstige products are selected by Atomy's curation

service that analyzes consumers' needs and finds the best offer.

The Masstige Strategy
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Atomy You Can Trust and Use is our product philosophy about making consumers' life more fulfilling and meaningful.
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ATOMY
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Light Weight, Slimmer Body

ATOMY SLIM BODY APPLEPHENON JELLY STICK
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